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SNDTWOMEN’SUNIVERSITY
BachelorofArts(MassMedia)

TheProgramme
Theacademicprogrammeisdesignedtotrainwomenintermsofunderstanding,awarenessandskillsformedia and
communication sector through three specializations- journalism, advertising and animation. Thethree year
programme has semesterpattern and five papers per semester including internship in the lastsemester.

Eligibilityfor Admission/promotiontotheDegreeCourse
1

A.

AdmissionnormsforstudentstoFirst/Second/Thirdyears,open/reservedcategoriesappliedtoallprogr
ammesof theUniversitywill applyto this programme also.

AdmissiontoFirst Year

= ThestudentspassingHigherSecondaryExaminationsinanystreamArts/Commerce/ScienceHomeScienc
efromanyrecognized Board,with one paper of English areeligible

= StudentspassingMCVC(MinimumCompetencyVocational Course)arealsoeligible.

= StudentspassingthreeyearsGovernmentrecognizedDiplomasafter10thStd.intherelevantsubjectare also
eligible.

AdmissiontoSecondYear

o AstudentwhohaspassedB.M.M.PartlfromthisUniversityoranyotherrecognizedUniversitywouldbeelig
ible for admissionto B.M.M. Partllof this University.

o StudentsfromotherFaculties(Non-
B.M.M.)canbeadmittedwithprerequisitesof4creditsofspecializationand
4creditsofGeneral B.M.M.(irrespective of TheoryorPractical)

o Pre-requisiteforeachstudentistobedecidedafterlookingatthesubjectscompletedattheFirstYearlevel.
o Itisrecommended(dependingonthepreferenceofthestudent)studentsfromScienceorfromArts&Comme
rce canbe given appropriate pre=requisitecourses.

AdmissiontoThirdYear

Students,whohavecompletedtheir SecondY earinB.M.M.fromanyCollege inIndia, would
beeligibleforadmission tothe ThirdYear,accordingtothe Programintheir previousCollege.

Normsfor Evaluation

Eachpaperisof fourcreditsreferringto120 hoursofteachingand learninginasemester.

Each paper is divided into four modules and usually each module is taught for 15 hours in a
semester.weightage foreach moduleis equal.

The overall evaluation pattern is 25:75. Process evaluation will consist of 25 marks whereas semester-
endevaluation willbe of 75 marks.

Papers where internal assessment of 100 marks is shown but examination is by University,
externalexamineralongwiththeteacherwhohastaughtthecourseshouldcarryouttheassessmentfortheworkd
one bythe student/group of studentsinthatpaper.
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SNDTWOMEN’SUNIVERSITY

Bachelor of Arts (Mass
Media)STRUCTUREOF3YEARPROGRA

MME

SEMESTERI1 FIRST YEAR

Subject | Subject Credits | Internal External | Total Examination

Code Marks Marks Marks | by

1011 Effective 4 25 75 100 College
CommunicationSkills

1012 Fundamentals of 4 25 75 100 College
MassCommunication

1013 ContemporaryWorldHistory 4 25 75 100 College

1014 IntroductiontoSociology 4 25 75 100 College

1021 TraditionalMedia 4 25 75 100 College

SEMESTER2

Subject | Subject Credits | Internal External | Total Examination

Code Marks Marks Marks | by

2011 EnvironmentStudies 4 25 75 100 College

2012 IndianPoliticalandEconomic 4 25 75 100 College
Systems

2013 IntroductiontoPsychology 4 25 75 100 College

2021 EventsManagement 4 100 - 100 College

2014 IntroductiontoComputers 4 25 75 100 College

SECONDYEAR

SEMESTER3

Subject | Subject Credits | Internal External | Total Examination

Code Marks Marks Marks | by

3011 IntroductiontoPrintMedia 4 25 75 100 College

3012 Basicsof Advertising 4 25 75 100 College

3013 Fundamentalsof Public 4 25 75 100 College
Relations

3014 Visual Communicationand 4 100 - 100 College
Photography

3021 IntroductiontoCinema 4 25 75 100 College

SEMESTER4

Subject | Subject Credits | Internal External | Total Examination

Code Marks Marks Marks | by

4011 IntroductiontoBroadcastMedia 4 25 75 100 College

4012 IntegratedMarketing 4 25 75 100 College
Communication

4013 IntroductiontoNewMedia 4 25 75 100 College

4014 Womenand Media 4 25 75 100 College

4021 WritingforMedia 4 25 75 100 College

Coursesin boldlItalicsare“Electives”thatstudent canexchangeforanyother courseofherChoice.
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SNDTWOMEN’SUNIVERSITY
Bachelor ofArts(MassMedia)

STRUCTUREOF THIRDYEARFORSPECIALISATION-ADVERTISING&PR

SEMESTERYV
Subject | Subject Credits | Internal External | Total Examination
Code Marks Marks Marks | by
5111 IntroductiontoResearch 4 25 75 100 University
5112 Advertising&Marketing 4 25 75 100 University
5113 Branding 4 25 75 100 University
5114 ConsumerBehaviour 4 25 75 100 University
5121 MediaPlanning& Scheduling 4 25 75 100 University
SEMESTERVI
Subject | Subject Credits | Internal External | Total Examination
Code Marks Marks Marks | by
6111 AdvertisingandSociety 4 25 75 100 University
6112 AdvertisingAgencies 4 25 75 100 University
6121 CustomerRelationship 4 25 75 100 University
Management
6113 LawsandEthicsinAdvertising 4 25 75 100 University
6114 Internship 4 25 75 100 University

Coursesin boldlItalicsare“Electives” thatstudent canexchangeforanyothercourseofherChoice.
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SNDTWOMEN’SUNIVERSITY
Bachelor ofArts(MassMedia)
STRUCTUREOFTHIRDYEARFORSPECIALISATION-JOURNALISM

SEMESTERV
Subject | Subject Credits | Internal | External Total Examination
Code Marks Marks Marks | by
5211 IntroductiontoResearch 4 25 75 100 University
5212 Political and 4 25 75 100 University
EconomicReporting
5213 Newspaper Editing Layout 4 100 - 100 University
&Design
5221 | JournalismforSocial Change 4 25 75 100 University
5214 Magazinesand Journals 4 25 75 100 | University
SEMESTERVI
Subject | Subject Credits | Internal | External Total Examination
Code Marks Marks Marks | by
6211 NewsMediaOrganization& 4 25 75 100 University
Management
6212 WebandElectronicJournalism 4 25 75 100 | University
6213 PressLawsandEthics 4 25 75 100 | University
6221 IndianRegionalJournalism 4 25 75 100 | University
6214 Internship 4 25 75 100 University
Bachelor ofArts(MassMedia)
STRUCTUREOFTHIRDYEARFORSPECIALISATION-ANIMATION
SEMESTERYV
Subject | Subject Credits | Internal External | Total Examination
Code Marks Marks Marks | by
5311 IntroductiontoResearch 4 25 75 100 University
5312 IntroductiontoAnimation 4 25 75 100 University
5321 Basicsof Art &Drawing 4 100 - 100 University
5313 2Dand 3D Animation 4 25 75 100 University
5314 AnimationScripting 4 25 75 100 University
SEMESTERVI
Subject | Subject Credits | Internal External | Total Examination
Code Marks Marks Marks | by
6311 Advancedwebdesigning 4 25 75 100 University
6312 3DAnimation 4 25 75 100 University
6313 SFXinAnimation 4 25 75 100 University
6321 Audio-VideoEditing(practicals) 4 100 - 100 University
6314 Internship 4 25 75 100 University

Coursesin boldlItalicsare“Electives”thatstudent canexchangeforanyother courseofherChoice.
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SNDTWOMEN’SUNIVERSITY

Bachelor ofArts(MassMedia)

FIRSTYEAR: SEMESTERI1

Subject | Subject Credits | Internal External | Total Examination
Code Marks Marks Marks | by
1011 EffectiveCommunication 4 25 75 100 College
Skills
1012 FundamentalsofMass 4 25 75 100 College
Communication
1013 ContemporaryWorldHistory 4 25 75 100 College
1014 IntroductiontoSociology 4 25 75 100 College
1021 TraditionalMedia 4 25 75 100 College
EFFECTIVECOMMUNICATIONSKILLS
Objectives:
Thiscourseenablesstudentsto:
1. Provideanunderstandingaboutthebasicsofeffectivecommunication.
2. Learntheprinciplesofreading,writingandoral communication.
3. Toenablestudentswitheffectivewritingskills
Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
1011 EffectiveCommunication 4 3 1 100 College
Skills
Module Objectives Contents Evaluation
Concept e To o Meaning, Written
ofCommunicationA Understandelem elements,Process,Barri groupAssignme
nd ents andProcess ersofCommunication nt
communicationskill ofcommunicati o TypesofCommunication andpresentation
s on. o Principles and 7 Cs intheclass
e To ofCommunication
understandCom o Transmission and
municationappr &tualmodelsofCommunic
oaches ation
Verbal, Non-Verbal e To know Verbal Communication: Individualprese
andlateralcommunicatio nuancesof verbal Clarityof speech, pronunciation, ntation ontopic
n and non- verbalexpression and ofchoice
verbalcommunica | languagedevelopment,
tion. vocabularybuilding,word power Group
e To Non-verbal mir}dmappi.ng and
buildconfidence Communicat'ion:Body language, | brainstorming
for selfexpression facial expression,eye contact,
" | Gestures,
postures,Listeningandbarrierstolis
tening
Lateralthinkingconcepts
Listening, Speaking e Toenhance Oral Performing a
andReadingskills linguistics Communication:Pronunciation, roleplay to
skillsandlistenin sentence understandissueso
g building,phonetics,diction,fluenc flanguage,
Y,
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capabilities. confidence building, posture
To sensitize bodylanguage andproxemics in
aboutissues Listening Skills: Principles formalcommunicati
related oflistening, Types of on.
toformalcommuni | listeners,Sensitiveness to
cation. audiencesReading Skills: Loud reading oftext
Skimming andscanning, in the class
T(? fievelop. . differentiite fact fromc%pinion, andanalyzing it
criticalreadingskill .. .
recognizing forcomprehension
- correctlanguageusage,structureo andcriticality.
f
speechandits impacton meaning
WritingSkills To be aware Writing skills: Different kinds Writeand
ofdifferent forms ofLetter layouts-notices, Present
andtypesofwriting, | [CPOTts,minutes, agendas, differentforms and
speeches, bookreviews, types ofwritin
To develop summarizing techniques,and so P &
abilityto write in on. inclassroom.
order FormsofWriting: Encouragestudent
tocommunicatecle impressionistic , sto.contrlbute
arly. descriptive, reflective, articlesfor .
analyticalwriting collegemagazine
Types of Writing: Essay,
prose,poem, narrative, factual
andtechnical writing
Creative Writing:  Subjective
andobjective styles, Fiction and
non-fiction
Media writing versus other
formsofwriting
References:
1. EnglishGrammar andComposition,AMemon,ChetanaPublication,2008
2. WritingSkills—Dr.AyeshaBanatwala(publisherand1979)
3. UrmilaRai and S M Rai, Business Communication, 10th Edition,
2008,HimalayaPublication,Mumbai.
4. StrengthenY ourEnglish—NarayanSwami,Orient Longman,2005.
5. Vijayasomasundaram,Principlesofcommunication,Authorspress,NewDelhi,2006.
6. C.SRayudu(2010)Communication,Himalaya,Mumbai.
7. Chrissie Wright (2006) Handbook of Practical Communication, ed., Jaico

PublishingHouse,Mumbai.
8. KrishnaMohanadMeeraBanerji(2009)DevelopingCommunicationSkills,Macmillan,Sugg

estedActivities:

Listeningtoaudiotapesand understandingthelanguageandpresentation.

2. Exploring websites and application software (e.g. Free Plane) for mind mapping and
othermodules.

3. Undertakespeedreadingexercises
andunderstandimportanceofquickprocessingofinformation.

4. Loudreadingofnewspaperoranyothertextin theclass.
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FUNDAMENTALSOFMASSCOMMUNICATION

Objectives:

Thiscourseenablesstudentsto:

1. Tolearnthecharacteristicsandformsofmasscommunication.
2. Understandscope,needandroleofmasscommunicationinanysociety.

3. Examinetherelationshipofmediaandsociety.

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
1012 FundamentalsofMass 4 3 1 100 College
Communication
Module Objectives Content Evaluation
To develop  historical Groupprojecton
perspective  onmass agivenhistorical
ConceptofMass L .
o communication. iy period
Communication Definitions,
characteristics,scope and and
Tounderstandrole models of .
L .. presentation
Ofmasscommunication. massCommunication £
Evolutionof mass 0
communicationfrom stone thesameinthe
age to presentConcept of class.
crowd-public-group-mass
Need andimportanceof Groupproject
Torecognize need And masscommunicationRole documenting
importanceofMass ofTechnologyFunctions: functionalityof
Need,Importance communication. Information,instruction, anyone mass
andFunctions of entertainment, media.
Tounderstand surveillance,linkage,
Mass . .
C o functionsofmass transmissionofvalues,
ommunication communicationin culturalintegration
presentdaysociety.
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Toknow howtechnology] Conceptofaudiences and
constitute mediumofmasy theiraccess andusageof .
communication. different Assignment )
MediaforMass media: On understanding
Communication Toexamine howMedia Newsp apers usesand media
and its Audiencesare Films preferencesof
related Radio particularaudiences
Related witheachother. Television and
Magazinesn presentationin
Journals theclass.
Computer/Internet
E-booksandE-
magazines
Social Media
Mediaand Society To understand how Media&socialization Street playon role
MembersoftheSociety Mediaasaprimary of media or
creates and sourceofinformation comment on
consumesmedia. Mediaandviolence mediainsociety.
MediaandRepresentation
References:

MaryBCassata,MassCommunication:PrinciplesandPractices,1979,NewY ork,Macmillan.

2. Culture,SocietyandMedia —

Michaelgurevitch,tonyBennett,JamesCurran,Janetwoollacott1983.London.

Methuen &Co. Ltd

3. De Fleur, Melvin & Dennis, Everett; Understanding Mass Communication, November
1993, HoughtonMifflin(T), Fifthedition, Place.

N ok

*

9. BrentD.RubenRichardW.BuddBeyondMedia:New
approachestomasscommunication; TransactionPublishers, 1987. place

10. ACognitivepsychologyofmasscommunication;RichardHarris,LawrenceErlbaumAsso
c., Lawrence ErlbaumAssociates, Mahwah, NJ.,2004.

SuggestedActivities:

Andal,CommunicationTheoriesandModels.2004,Mumbai,HimalayanpublishingHouse.
Narula,Uma,MassCommunicationTheory&Practice,2009,Haranand, Mumbai.
Dominick,JosephR.DynamicsofMasscommunication;McGrawHill,1996.

Denis Mc Quail, Mc Quail’s mass communication theory; Sage Publications. SAGE Publications
Ltd;Sixthedition,2010.
MelvinL.Defleur,Understandingmasscommunication;HoughtonMifflinCompany,1981.place

1. Undertake field work on any media and exploring its audiences or exploring media usage of
selectedaudience.Fore.g. AnsweringquestionslikeWhatdoelderlydowithtelevision? Whatdoyoungstersdo
withmobile?Whydo childrenwatchcartoons?

2. Examine how‘mass’ismasscommunicationbasedonfindingsoftheaboveactivity.

3. Watchingfilmsmadeonmedia worldorfilmsdepictingmediaascharacter.LikeWednesday,MumbaiMerijan,
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Objectives:

CONTEMPORARYWORLDHISTORY

Thiscourseenablesstudentsto:
1. GetacquaintedwithcontemporarydevelopmentsinlndiaaswellasintheWorld.

2. Understandtheinter-

relationshipbetweensignificanthistoricalmovementsandroleofmediatherein.
3. Exploreideologiesthat haveshapedthecontemporaryworld.

10

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
1013 ContemporaryWorldHistory 4 4 - 100 College
Module Objectives Content Evaluation
Freedommovements ["To form ColonialisationUrg Groupdisc
historicalperspective eforFreedom ussionabo
onriseofnationalismi Nationalist ut
nlndia. movementsand role of relevance of
To know the role press in freedomm
ofmediainthattime. IndiaGandhianideology ovement
today.
Beginning of LTo European Library
modernEra understandin industrializationand its review
dustrialization impact on Indialnfluence orreading of
andemergence of ofindustrialization biographies  or
masscommunicatio oncommunication classictext
n. (telegram, post) in
LTo andtransportation theclass.
understandpr (railways,travel)
opagandaformation, Labour
publicopinion and movements(trade
role unions, textiles-
ofmediainthatsociety railwaysunions)
Rise of nationalism
incolonizedcountri
es
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11

Cas
ModernSocio- 1 Tounderstand  how Fascismin Europe e study of
politicalmovements variousmovements Socialism any movement
emergedinlndia and Humanrights or meeting
acrosstheworld. movementsandUN persons or
LIToknowhow and Feminism visiting
why  movements Anti-apartheidandother organization
becomemovements. socialequitymovements associatedwith
anymovement.
Challenges ofthe 1 Tounderstand  how Breakup ofsocialistblock Group
discussion
Present society evolves asa Globalization on
productofitspast. Riseofuni-polar world challenges
Tobeableto explore andvoicesofdissent observed by
surrounding (Islamicfundamentalism, students in
environment with Maoism,communalism) theirday-to-
criticalpointofview. Riseof USAasasuper daylives.
Power
Culturalimperialism
References:
1. Churchill, WinstonS.,SecondWorld War,Cassell&Co.Ltd., 1959.London.
2. Cornwell,R.D.,WorldHistoryinthe TwentiethCentury,l.ongmans,Gordon,1969.
3. Davies,H.A.,AnOutlineHistoryofthe World (FifthEdition)OxfordUniversityPress,NewDelhi, 1968.
1 4. Davies,H.A.,T heOutlineoinstory,3rdedition,OxfordUniversitypress,195 1.
© 5. Dobb,Maurice, StudiesintheDevelopment of Capitalism,Intl. Pub.Co.,1974 Place(NewY ork)
6. Fay,S.B.,Originsof theWorldWar,NewY ork,1991,Macmillan
7. Freud,Sigmund,Civilizationanditsdiscontents, TheHogarthPressLtd.,London,1957.
8. FullerJ.F.C. The SecondWorld war, 1939-45,Eyre&Spottiswoode, London, 1962.
9. Gokhale,B.K.,HistoryofModernWorld,HimalayaPublishingHouse,Bombay,1982.
10. Hogarth,Paul, Prehistory, NY ,Dell PublishingCo.,1962.
11. Longer, W. L., Diplomacy of Imperialism , ii) The Shifting Balance of World force, New York, 1951(1898-
1945).Publisher(R.A.F.Apublishingco)
12. Mackenzie,DonaldA.,AncientCivilizations, AryanBooklInternational, NewDelhi, 1992.
13. MorganLewisH.,AncientSociety,J.cSahaRoy,Calcutta,1958.
14. NehruJawaharlal, GlimpsesofWorldHistory,PenguinBooks IndiaPvt.Ltd.,NewDelhi,2004.
15. Rodney,Hilton, TransitionfromFeudalismtoCapitalism,RutledgeChapman&Hall,1976.place
16. Snyder,L. L., The WorldinTwentiethCentury Krieger, Melbourne,1979.
17. Wells,H.G.,TheOutlineofHistory,4thedition,Cassell&CoLtd.,London,1961.
18. Wheatcroft,Andrew, TheWorldAtlasof Revolutions,Hamish hamton,L.ondon,1983.
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19. Castells,Manuel.2000.Theriseofthenetworksociety.Oxford:Blackwell.
20. It'saFlatWorld, AfterAll.ThomasLFriedman.NewYorkTimesMagazine;Apr3,2005;NewYorkTimes

Undertakefieldworkonanymovement coveredbymediaandformingopinionabout it

Conducting debates on themes for example capitalism versus communism,

Helping students understand how HISTORY can be formed by few people about other

peopleandconceptofpeoples’ oral narrativesas documentationof history.

records/archives/mediacoveragefirsthandandexaminingthe completeness ofthe

INTRODUCTIONTOSOCIOLOGY

pg. 32
SuggestedActivities:
1.
afterthefirsthandinformation.
2.
democracyversus dictatorialregime.
3.
4. Taking any world or Indian historical event and examining its
account.
Objectives:

Thiscourseenablesstudentsto:
1. Befamiliarwithsocialstratificationsandvariousunitsofthesociety.
2. Understandcontemporarysocial issues.
3. Recognizeroleofsociologyin communicationandviceversa.

12

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
1014 IntroductiontoSociology 3 1 100 College
Module Objectives Content Evaluation
Conceptsof Tounderstand Definitions of sociology and | Individual
Sociology
and basicconcepts politicalscience Assignment
politics of sociology, Concepts:Socialstructure,social and
anthropology mobility,  sociall stratification | presentation
and political (caste,class, gender), state, | intheclass.
science. society,nation,democracy
Social
Different 1 institution:
family, community,religious
groups,community
Culture: Conceptand Elements
SocialChange:definition,factors
androle ofyouth
Social &Political To explore Definition,elementsand stages | Case study
Movements in socio-political ofMovements submissionon
India aspects  of Movements like- Dalit, | any
movements. Hindutava,OBC,Linguistic,Sati, movement.
To know how women’s’movementetc.
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informal networks, caste

society Social response tomovements
intersectswith androle ofmedia
movements.
Individual and Tobe ableto Socialization: Meaning, stages | Group
Society understand andagentsofsocialization assignment on
relationship Effectofmassmedia  on understanding
between socializationprocess(Facebook& existentsocial
individual and Twitter) Control
society in Socialcontrol:meaning,agencies mechanisms.
Indiancontext. ofsocial controllike religion,
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To examine organizations, Intellectual
rol
e  ofmedia PropertyLawand Copyright,Right
insocialization Tolnformation(RTT)
l of individual
andconcept of
socialcontrol.
Visitin
Society,Politics& To examine  |Effect ofMassMedia on g local
MassMedia socio-political construction of  society, socio |media agency
1 aspectsof culturalvalues And social |and
media. institutions, understanding
Tounderstand [|PoliticalinfluencesonMedia ownership
rol
| e ofmedia coverage, ownershipandcontrol and decision-
Role of Media in
on societyand [politics:Election making
viceversa. Coverage,  stingOperations, processes.
propaganda
References:

1. Blumer, Herbert G. 1969. "Collective Behavior." In Alfred McClung Lee, ed.,
PrinciplesofSociology. ThirdEdition.New York: BarnesandNoble Books,pp.65-121.

2. Morrison,DentonE.1978."SomeNotestowardTheoryonRelativeDeprivation,SocialMovements,andSo
cialChange."InLouisE.Genevie,ed.,CollectiveBehaviorandSocialMovements.Itasca, I11.:Peacock.
pp.202-209.

3. AnupamaRao (2009). The Caste Question:Dalits and The Politics of Modern India,
London:Universityof California Press,

4. Naik,C.C.(2003).ThoughtsandPhilosophyofDoctorB.R.Ambedkar;NewDelhi:Sarup
&Sons.

5. Edwards,Lyford(1970).TheNaturalHistoryofRevolution.Chicago:UniversityofChica
goPress.

6. Leascock,Stephen,ElementsofPoliticalScience,Constable&Co.Ltd.,1924.place

7. Heater,D.B.,Political Ideas intheModernWorld,GeorgeG. Harper&Co.Ltd.,London,1960.

8. HalayyaM.,AnlntroductiontoPoliticalScience,AsiaPublishingHouse,1967.place

9. Jathar, R.V., Evolution of Panchayati Raj in India, Dharwar, /ndia' JSS Institute
ofEconomic Research, Dharwar, 1964.

. Schuman,FrederickL.,InternationalPolitics,6thedition,McGraWHill.place
11. Chagla,M.C.,Thelndividual andtheState,AsiaPublishingHouse,1961,NewY ork.

12. Ray,Amal,PoliticalTheory,2ndedition,TheWorldPresstt.Ltd., 1964, Kolkata.
13. PoliticalTheory, Ideas&Concepts—SushilaRamaswamy,Macmillan,NewDelhi2001.
14. IndianGovernment &Politics—D.C.Gupta,place,VikasPublishingHouse,1994.

SuggestedActivities:
1. Visit local politician’s office and understand the communication processes happening in
theoffice.

2. Watch films or visit tribal villages or different communities in order to understand diversities
andsimilarities.

3. Interviewlocal corporateorMLAorMPandunderstandissuesofpolitical processes,decisionmakingand
governance.
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TRADITIONALMEDIA

Objectives:

Thiscourseenablesstudents to:

15

1. Recognizeroleofperformingartsanditsassociationwithmassmedia.
2. Understandnuancesof performanceandstage craft.
3. Explore diverse means of communication across India in terms of saying, songs, riddles,
storytellingtraditions,folkarts and soon.
4. Toimpart practicaltraininginworkingoftheatreandstagemanagement.
Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
1021 TraditionalMedia 4 - 4 100 College
Module Objectives Contents Evaluation
Folk/traditional 1 To wunderstand |Originandevolutionoffolkarts: Assignment
mediaas historical From primitive  Religious rituals | ofexamining
meansof perspective  on usuallyconnected withspringand local folk
Communication howperforming theseasonal cycle,evolutionof form still
arts since time drama
being
immemorial Conceptoffolk-traditionalmedia,
performed.
sustains characteristics,advantages,role
societies. andnature
To explorethe Roleoffolkartsinthecontext of
role of live past:information,education,
performance in entertainment,valueformation,
culturaltransmission
technologically
mediatedmedia Present daynature of folkmedia-
examiningfolkmedia presencein
environment.
mass media,statusoffolkartists
Performing [MTo know the Emotions-9rasas Take partin
techniquesin techniques of Schoolsoftheatre/acting, mimetic theater
folkmedia performing arts | Voiceandspeechmodulation workshop
infolkmedia. Music,movementsandvisual and/orvoice
compositions culture
Soundanditsrolein performances sessions.
Genresoftheatre: Familydrama,
comedy,experimentaltheatre,
Moralistplays,musical
theatre,pantomime,political
theatre(StreetTheatre),Radio
drama,theatreforsocial
change/development,tragedy,
tragicomedy,puppetry.
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Typesoffolk To gain Classificationoffolkmediaforms Visitingfolk
Media r knowledge inIndia —Songs, Dances, Theatre, performances
about different Storytelling, Games,Riddles, and
formsandtypes Performances,FolkLore,Sayings, interviewing
offolkmedia. Riddles,FolkMusic,Puppetry, folk
Toknowpresent Ballads,OralTraditions. performers.
"~ realities offolk
artistes.
Applicationsof To knowhow Useoffolkmediaforcommunity Visiting or
folkarts L folk arts - Development readingabout
constitutepart Folkvs.Electronicmedia,folk experiments
ofmassculture. """ mediaon Internet orusage of
To understand FolkLiterature folkmediain
" how
folk artis 1 Folkmedia astoolforpromoting popular
literacy, socialchange, cultural | culture.
practicedin
legacy, creating political
events, media
Awareness
coverage orlive
performances.
References:
1. EdwinWilsonandAlvinGoldfarb,Theater: TheLivelyArt,6thedition,(McG
raw-Hill)place
2. Jacobus, Lee A. The Bedford Introduction to Drama (5th Ed.) Boston and
NewYork: Bedford/St.Martins,2005
3. Menander.PlaysandFragments.NewY ork: OxfordUP,2002
4. Drama,plays,theatreandperformance.MorganMargery,Longmangroup1987
5. Handicrafts of India ChattopadhyayKamaladevi.Indian council for cultural relations,

IndianCouncil forCultural Relations,NewAge InternationalPublishersLimited,1995.
ProfilesinCreativityUpadhayayMadhuNamasteexportsltd.Place,year

o

SuggestedActivities:

1. Watchfilmsmadeonfolkarts,folkartistsandtakeupdiscussiononpresenceoffolkartinmassmedia.

2. Undertake field work doing case study on any performing artist and understanding how,
whyandwhatittakes to become a performer.

3. Visiting any event, stage performance or back stage processes to know what it takes
toperformlive.

4. Designingof
stageproduction,theatreplayorliveperformanceandexecutingittoactualaudiences.

5. Undertakepuppetryworkshopandmakingstudentsdesignthesetsaswellaspuppetplay.
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SNDTWOMEN’SUNIVERSITY

Bachelor ofArts(MassMedia)

FIRSTYEAR: SEMESTER2

Subject | Subject Credits | Internal External | Total Examination
Code Marks Marks Marks | by

2011 EnvironmentStudies 4 25 75 100 College
2012 IndianPoliticalandEconomic 4 25 75 100 College

Systems
2013 IntroductiontoPsychology 4 25 75 100 College
2021 EventsManagement 4 100 - 100 College
2014 IntroductiontoComputers 4 25 75 100 College
ENVIRONMENTSTUDIES

Objectives:

Thiscoursewillenablestudents:
1. Tobecomeawareabouttheimportance,currentsituationandroleofnatural resourcesin humanlife.
2. Torealizethe needand importanceofenvironmentalconcerns.

3. To create a pro—environmental attitude and a behavioral pattern which is based on

creatingsustainablelifestyles.
4. Toachievea total behavioral change

bybecomingawareaboutchallengesfacinghumancivilization.

5. To gain understanding about concept, types of various ecosystems, biodiversity, and need
ofconservationandsocial challenges forenvironmentsustainability.

BAMassMediaapprovedinMay2017 subsequentlyinMay2018

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
2011 EnvironmentStudies 4 3 1 100 College
Module No.& Contents Evaluation
Objectives
Module 1 TheMultidisciplinarynatureofEnvironmentalStudies Librarybased
assignment
1. Toknowthe Definition,ScopeandImportance andreading
Constituent Needforpublicawareness ofrelevant
elementsof NaturalResources papers/text
Our RenewableandNon-renewableresources intheclass.
environment. | Naturalresourcesandassociatedproblems:
2.To Forestresources:Useandover-exploitation,deforestation,
Understand casestudies. Timberextratraction,mining,damsandtheir
Different effectsonforestsandtribalpeople.
Resources Waterresources: Useandover—utilizationofsurfaceand
andtheir groundwater,floods,drought,conflictsoverwater,dams’
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Degradation
conditions.

benefitsandproblems.
Mineralresources: Useandexploitation,environmental
effects ofExtractingand UsingMineralresources, case
studies.

Foodresources: Worldfoodproblems,changescausedby
agricultureandovergrazing,effectsofmodernagriculture,
fertilizer-pesticideproblems,waterlogging,salinity,case
Energyresources: Growingenergyneeds,
renewableand

non-renewable energy sources, use

ofalternateenergy

sources,casestudies.

Land resources: Land as a resource,
landdegradation,man

induced landslides, soil erosion

anddesertification.

Role of an individual in conservation
ofnaturalresources.

Equitable use of resources for

sustainablelifestyles.

Module 2

To
understandcon
cept
ofecosystem
andinterconne
ctedness of
naturesystem.

To
becomeawar
e ofvarious
typesof
pollutionsan
d
solutionstoth
em.

Ecosystems

Conceptofecosystem.

Structure and function of an

ecosystem.Producers, consumers and

decomposers.Energyflowintheecosyste

m.

Ecologicalsuccession

Food chains, food webs and ecological

pyramidsIntroduction, types, characteristics features,

structure andfunctionofthefollowingecosystem:-
Forest
ecosystemsGrasslan
d ecosystemDesert
ecosystem
Aquatic ecosystems (ponds, streams,
lakes,rivers,oceans, estuaries)

EnvironmentalPollution:

Definition, causes, effects and control measures of -
Air,water, soil, marine, noise and thermal
pollutions;Nuclearhazards
SolidWasteManagement:causes,effectsandcontrolme
asuresof urbanand industrial waste
Role of individual in prevention of
pollutionPollutioncasestudies

Disaster Management: Floods, earthquake, cyclone
andLandslides

Module3

BiodiversityanditsConservation

BAMassMediaapprovedinMay2017 subsequentlyinMay2018
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Togain Definition: genetic, species and ecosystem diversity. Bio-
Knowledge geographical classificationof India.
aboutbio- Value of bio-diversity: Consumptive use, productive
diversityand use,Social,ethical, aestheticand option values
global and Biodiversityat global,nationalandlocal levels.
localthreats Indiaas mega-diversitynation,Hot-spotsofbiodiversity
And ] Threats to biodiversity: habitat loss, poaching of wildlife, man-
Conservation | wildlifeconflicts.
efforts. Endangeredandendemicspeciesoflndia
Conservation of biodiversity: In-situ and Ex- situ
conservationofbiodiversity.
Module 4 SocialissuesandtheEnvironment VisitingOrga
From Unsustainable to Sustainable nizationswork
To developmentUrbanproblems related toenergy ing
knowProblem Water conservation, rain water harvesting, onEnvironme
sAssociatedW watershedmanagement ntawareness.
ithEnvironme Resettlement and rehabilitation of people; its problems Undertaking
ntdegradation. andconcerns,Casestudies PublicAware
To Human Population and the nessProgram
understandMa EnvironmentPopulation growth, variation mefor
croframework among nationPopulationexplosion- specificCom
ofEnylronmen familywelfareprogramme munityon
tstudies. Environment and Human localEnviron
HealthHumanRights ment
Value
EducationHIV/
AIDS
Womenandchildwelfare
Role of Information Technology in Environment
andlegislationPublic awareness
Environmentalethics:Issuesandpossiblesolutions,
Climatechange,globalwarming,acidrain,ozonelayer
depletion,nuclearaccidentsandholocaust.Casestudies
Wasteland
reclamationConsumerismandwas
teproducts
Legislative framework: Environment Protection Act,
Air(Prevention and Control Pollution) Act, Water (Prevention
andcontrolofPollution)Act,Wildlife ProtectionAct,Forest
ConservationAct

References:

1. AgarwalKC,2001,EnvironmentalBiology,NidiPublishersLtd.Bikaner.

2. BharuchaErach,2003,TheBiodiversityoflndia, MapinPublishingPvt. Ltd.

3. BrunnerRC,1989,HazardousWastelncineration,McGrawHill Inc.Columbus,OH

4. ClarkRS,MarinePollution(5thed),ClandersonPress,OUP.2001.NewY ork.

5. Cunningham WP, Cooper TH, Gorhani E & Hepworth MT, 2001, Environmental Encyclopaedia,

JaicoPublishingHouse, Mumbai.

SuggestedActivities:

1.  Visit to a local area to document environment assets-river / forest / grassland / hill / mountain
andmaking report on the status. Understanding from locals the issues of depletion, pollution,
sustenance,regenerationetc.

2. VisitingUrban/Rural/ Industrial/Agriculturalsitesandunderstandingpollution.

3. Exploring study of common plants, insects, birds, simple ecosystems- pond, river, hill slopes
etc.withthe helpof BNHS orsuch organizations.

4, Examinecoverageofenvironmentissuesinnewspapersanddrawconclusionsaboutnatureofcovera

5. %&demkmpuhhdmammlza €elate ANBRECONONGCSISIIEMIS ommunityor in

BAMassMediaapprovedinMay2017 subsequentlyinMay2018
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INDIANPOLITICALANDECONOMICSYSTEMS

Objectives:

Thiscoursewillenablesstudents:

1. To get acquainted with interdisciplinary approach towards political science

andeconomicsand itssignificance formedia studies.

2. TounderstandinterrelationshipbetweenIndianPolitical SystemandIndianEconomyandtheiri

nfluence onmedia and societyatlarge.

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
2012 IndianPoliticalandEconomic 4 4 - 100 College
Systems
ModuleNo&Objectives Content Evaluation
Module 1 IndianConstitutionand GroupDiscussion,
1.Tobecomeawareofauthorities, governance Mocksor debates
powersandresponsibilitiesin Salientfeaturesof Indian can beorganizedon
Indianpoliticalsystem Constitution contemporary

2. TounderstandIndianPolitical
systemand civicissues.

3.Toexaminerole ofindividualin
governance.

Power andPositionsof
President,PrimeMinister,
Chief Minister,
Governor,local

governingbodies etc.
PoliticalParty(local,regional
andNational)theiragendas
andcampaign
communications
Roleofelectionandnatureof
Voter,ElectionCommission

national issuesand
event

Module2

1.Tounderstanddifferentpolitical
systemsaroundtheworld.

2.Toknowthe significanceof
democracy.

Politicalsystems
Democraticgovernancelike
India,US,Britain
Dictatorialregimes

CommunistCountrylike
China,
Russia

Mediaasmediatorbetween
stateandnation
IndianStatesand
DemocraticPolicy
InternationalMediaScenario

Seminar onCurrent

Issue
Relationbetween
Economyof State&
Politics

BAMassMediaapprovedinMay2017 subsequentlyinMay2018
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Module3 Planningand Developmentin Discussionon
India currentissueswith
1.Tomakestudents awareof referenceto current
development issues inthe Planningandprocess of articlesand
context ofIndianEconomicsand planningin India editorials,
Politics Characteristicfeaturesof Debate
Indiaas a
developing/emerging
Economy
Development issues-
poverty,unemployment,
illiteracy,populationgrowth,
environment,gender
discriminationetc.
Module4 FundamentalEconomic Librarybased
Concepts readingand
1.Tounderstandbasic principlesof presentationinthe
economicsanditsimplicationson Concepts: Goodsand class.
humanbehaviour. services,production,needs-
wants-scarcity,
consumption,resources,
utilisationofresources
Economy:Centrallyplanned,
freemarket andmixed
Factorsof Production-Land,
Capital,Labour,
Entrepreneur
Conceptof microandmacro
Economics
References:
I. Heater,D.B.,Political
IdeasintheModernWorld,GeorgeG.Harper&Co.Ltd.,London, 1960.
2. HalayyaM.,AnIntroductiontoPolitical Science,AsiaPublishingHouse,1967.NewDelhi
3. Misra,S.K &PuriV.K.,IndianEconomy,Himalaya PublishingHouse,Mumbai.2004
4, Mahajan A &Dutt G. Datt&Sundharam Indian Economy (English) 64th Edition

(64thed), Chand &Co. Ltd. N.Delhi2013

SuggestedActivities:

1

Readingaloudeditorials andarticles intheclassanddiscussionbythe teacher.
Guest speakers éeconomist, planners, MLA, MP, Minister, political party worker, etc.)

Interviewing politician, voter experiences, poor people, or public servants to understand

2

canbeinvitedto dealwithspecific topics.
3

roleofpublic sector in economy.
4

Visitingvillages,urbanslums,orphanages,destitutehomes,juvenilehomesand
understandingchallengesandissuesfaced bypeople.

BAMassMediaapprovedinMay2017 subsequentlyinMay2018



Objectives:

INTRODUCTIONTOPSYCHOLOGY

Thiscoursewillenablesstudents:

1. Togetacquaintedwithroleof psychologyinhumanbehavious.

2. To understand interrelationship between variables related to personality, behavior,

BAMassMediaapprovedinMay2017 subsequentlyinMay2018

andmedia.
3.
Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
2013 IntroductiontoPsychology 4 3 100 College
Module No&
Objectives Contents Evaluation
Modulel:
Todevelop an
Understandinga FoundationsofPsychology
bout An Introduction to Psychology — definition
definitionand ofPsychology
scope Methods of Psychology- experimental,
ofPsychology. systemicObservation,Clinical
IndividualDifferences
Basic Psychological
ProcessesLearning&Cognition
Principles of learning, Definition of learning —
classicalconditioning—
theoriesofclassical conditioning,significance
ofclassicalconditioning.Operantconditioning-.
Module2:
To know Cognitive Social approaches — latent learning
theattention,pe &observationallearning,
rception Social learning theory - Albert
andtheir BanduraCognitivetheory-
impact Piagetstagesofcognitivedevelopment.
onHuman SensoryProcesses: Vision,Hearing,SmellTaste,
behaviour.
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Touch.

AttentionandPerception
-characteristicsof
attention, attention and processing of

information.Perceptual Organisation — Gestalt Laws,

FeatureAnalysis, Perceptual constancy — depth and

motionperception
Memory - Encoding, storage and retrieval
ofmemory. Recalling long term memories —
constructiveprocessesin memory.

Intelligence — what is intelligence — kinds
ofintelligence — variations in intellectual ability
—heredityandenvironmentasdeterminants.

Thinkingand ProblemSolving— thethinkingprocess
—language andthinking
Problem Solving Rules, habits and set in problem
solvingCreativeThinking-stages andcharacteristics

23

Module3: BasicPsychologicalProcesses Smallgroup
research.

Tounderstand MotivationandEmotion

thedifferent Approachestomotivation—Instinct approaches—

Psychological drivereductionapproaches—arousal approaches—

process of cognitiveapproaches —Maslow’shierarchyofneeds

Motivation, —socialmotives —achievementmotivation.

emotionand Expressionandperceptionofemotion—roots of

Personalitytheir emotions —JamesLangetheory, theCannon-Bard

impact onhuman theory. TheSchacter-Singertheory.-non verbal

behaviour. behaviourandexpression ofemotion
Personality-definitions ofpersonality-trait theories
ofAllport,Cattell&thefivefactormodelof
personality-Psychoanalytic theory-three levels of
consciousness&ld, egoSuperego.

Module 4

MediaPsychology
Definition and
Meaning Poster
ApplyingSocialPsychologytoMedia,violenceandits onanytopi
effects,pornographyanditseffects.Influenceofmediaon c
ourthoughts
ImpactofInternetonMentalhealth
Cyberculture-itspsychologicalimpact Designingexp
Musicandmusicvideos erimentsarou
Televisionitsimpactonchildren,Adultsandoldpeople nd
Cinema —whydopeoplegoto cinemaortheatre mediamessag
Print media— howittouches ourlives &
Mediahavocanddevastation
Mediatrials,persuasionandpublicopinion

References:

BAMassMediaapprovedinMay2017 subsequentlyinMay2018
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1. FeldmanRobert S.2011.UnderstandingPsychology(10thedition)McGrawHillPubl.co.New

Delhi.

LaheyBenjamin,IntroductiontoPsychology,2008, McGrawHill.NewY ork.

Morgan Clifford, Richard King, John Weisz, John Schopler. Introduction to Psychology (7th ed.)

2001.McGrawHillEducation, India. NewDelhi

4. Schneider, Gruman&Coults, Applied Social Psychology, Sage Publications
2012,ThousandOaks, California.

w1

SuggestedActivities:

EventsManagement
Objectives:
Thiscoursewillenablesstudents:
1. ToacquaintthemselveswiththefundamentalsofManagementbymanaginganevent.
2. Toacquireeventmanagement skillsbybeingmember of agroupandlearningabout selfand
others.
Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
2021 EventsManagement 4 - 4 100 College
Objective
Module S Contents Evaluation
Module IntroductiontoManagement Presentation  on|
lIntroduction Definitions, Features ofImportance
toManagement
ofmanagement,Management as
Tolearn the basics management in
ofManagement.
anart,scienceandprofession, day-to-day
lifeLevelsof management
Students willlearnfunctions Functions of managementAssignmenton
andprocessofmanagement. Planning-Role, meaning, comparing
Importance,  Process,  MBOvarious
Module 2 kindsStudentswillunderstandroleof
Principles and indsStudentswillunderstandroleo .
functionsofManagemen Organizing-  Role, meaning,planning
t andmarketingandHRinthe Importance,
Types of Marketingmanagementarena.
organizations-line ,staff,lined strategies
staff, committee, matrix
Coordinating, Motivating,
Communication, Controlling
Human Resource
Management-Importanceof
human resource in
management, Role of
Motivation in management,

BAMassMediaapprovedinMay2017 subsequentlyinMay2018
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Leadership — Nature
andqualities of a
good leaderMarketing
Management-
Media marketing,
Socialmarketing

3. Types of events Students will understandTypes of events, scope & its role.Case studies
androleof ofplanning, execution andEventlogistics(includessound,national
marketing &management ofevents.

light,catering,lawsetc) international

Events&Marketing-Role

ofleveleventse
ventsin the promotionalmix
(i.e.advertisement,publicrelations,
publicity,promotingproduct)

4. Scope of Studentswillbeable to planModerneventmanagement students
eventmanage willandexecute aneventbasedonscenario work on
ment. small,variousstepsinvolvedineventRules,regulations,permission, medium &
largemanagement governinglawsfor organizing events. .
events
Majoreventsrelatedtomedia Discussion
inindustryinlndiaandevent relation to
Eventmanagementcompanies Managementas
Roleofevent planner acareeroption.
References:

1. E.C.Eyre,MasteringBasicManagement,Macmillan.
HaroldKontzandCyril O’Donnel,EssentialsofManagement.
KaleandLatif,PrinciplesofManagement
Sherlekar,MarketingManagement,HimalayaPublication.
Gaur,SanjayaSingh&Saggere,Sanjay V:Eventmarketingandmanagement,NewDelhi,VikasPublis
hingHouse Pvt.ltd 200
6. SharmaDiwakar:Eventplanningandmanagement.NewDelhi.DeepandDeeppublications,2

005
7. Allen,Judy: Event planning:Ethicsandetiquette. Ontario.Johnwileyandsons,2003
8. TheArtof successfulevantmanagement-TanazBasrur

Rk wb

INTRODUCTIONTOCOMPUTERS

Objectives:
Thiscoursewillenablestudentsto:
1. Togainbasic knowledgeofcomputers.
2. Toundertakeapplicationsofcomputersinothersubjects.
3. Todoresearchworkandobtaininformationforpresentationsthroughinternet.
4. Topreparedocumentation&PowerPoint presentations.

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
2014 IntroductiontoComputers 4 1 3 100 College

BAMassMediaapprovedinMay2017 subsequentlyinMay2018
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Module Contents
&Objectiv BasicsofComputer Evaluation
es ystemBasicsofHardwareandSoft
ware
Characteristics of
ComputersAdvantagesandDisadvantagesof
ComputerHistoryandGenerationofComputer
sDefineData, Instruction, Information
Bit,Byte &Word
Networking, LAN, MAN, WAN,
Modulel InternetBlockDiagramofComputerSyste
To m, Test,
TypesofROM(PROM,EPROM,EEPROM,) . o .
understandevol ) identifyingdevic
ution Types qf RAM.( SFanc, . es andusing
ofcomputers o ?a};ril;rlrsuc)Apphcatlons of computer in the(_iornputerSys
itsmodernform. fieldsInput,OutputandStorageDevices temindependentl
To Input Devices- v
Keyboard,Mouse,Joystick, MICRsystems,
knowelements Scanner,DigitalCamera
andcomponent Output Devices- Monitor, Printer (Impact
s andNon-Impact Printers -Character
ofcomputersys Printer,Continuous Character Printers, Golf
tem. Ball-Daisy Wheel-Dot Matrix- Line-Page-
) Ink Jet-Drum-Band-Laser Printer), Plotters
To examine and itsTypes, Speakers
roleof each of Storage Devices - Punch Card, Floppy
theinput-output Disk,WinchesterDisk(Harddisk),CompactDi
devicesinmakingofc sk,MagneticTapes,MagnetoOptical Drive,
omputer. DVDROM/ RAMDisk,Zip Drive.
Module2 WordProcessingandSpreadSheet Creatingword
files,spread
1. Toknowroleof sheetfiles,
computerin OverviewofWordProcessorPackages editingthem,
wordprocessing DocumentConcept -(Creating,Saving, savingand
andspreadsheet Opening, ClosingDocument) printingthem.
work. Tables
2. Tounderstand UsesofDrawingToolbar,Columns, Header &
howcomputer Footers,Spell Check&Thesaurus
canimproveor PrintingProcedure
damagework. AddingaCharttothe Report
About Excel( Role ofExcelin DaytoDayLife)
UnderstandingExcel Sheet
Inserting,DeletingandHidingColumns/ Rows,
ManipulatingFormulasandFunctions, Working
withCharts
Printinga Sheet
Module3 PresentationPackages Making
Roleandimportanceof Presentation presentationson
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OverviewofPresentationPackagesC assigned
To know role reatingPresentation topics,review
chomputer DifferentTypesofSlidelayouts ofpresentations
inmaking Slide View, Slide Sorter View & Slide onplaceslike
gffectivgand ShowButtons, Setup Show, Applying slideshare.
1nFerest1ngpresent DesignTemplatesand Backgrounds
ations. Transition & Custom Animation
EffectsRecording Voice in
. PresentationFElectronicPresentations
0
understandho
w
computercan
help
increatingpres
entations.
Module4
Internet )
BriethistoryofevolutionofInternet Practlcal.

To . . exploration
understandev Usingbrowsersand searchengines ofInternet.
olution ManagingFilesandFolders Creating
ofinternet as Roleof Modemin Internet emailaccounts,bl
amedia. ogor

Posting
comments,
Websites&ISPN,PartsofURLBrowsing, 4 loadi
: ownloading
Surfing & using search
engines,downloadingPictures andText ) )
Creating Accounts, Attachments and information....
ChangingPasswords,
References: Chatting
References:

1. CassandraDK,Computerstoday,GalgotiaPublications,NewDehli.1999,
NortonP,IntroductiontoComputers(7thed),McGrawHill, SixthEdition,2010
SandresDonald,Computerstoday,Columbus,OH.McGrawHill,1998,Sinha
PK,ComputerFundamentals,BPBPublication,NewDelhi,2003

bl ol 2

SuggestedActivities:

1 Gettingtoseecomputer,understandingroleofeachdevicesinmakingthecomputersystem.
2 Creatingwordfiles,editing-saving-printingthem.

3 Working on excel processing- undertaking basic calculations and saving-

modifying-printingthem.
4  Conceptualizing presentations, creating-editing-saving and showing them to

intendedaudiences.

5  Getting to surf on Internet, understanding cookies-online viruses-malwares and dangers of

digitalworld.

6 Visiting Indian sites like: http://www.mediahive.co.in, )
www.exhange4media.com,www.afq.com,www.merinews.com,www.medianama.

com

BAMassMediaapprovedinMay2017 subsequentlyinMay2018
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SECONDYEAR: SEMESTERS3

SNDTWOMEN’SUNIVERSITY

Bachelor ofArts(MassMedia)

28

Subject | Subject Credits | Internal External | Total Examination

Code Marks Marks Marks | by

3011 IntroductiontoPrintMedia 4 25 75 100 College

3012 Basicsof Advertising 4 25 75 100 College

3013 Fundamentalsof Public 4 25 75 100 College
Relations

3014 Visual Communicationand 4 100 - 100 College
Photography

3021 IntroductiontoCinema 4 25 75 100 College

BAMassMediaapprovedinMay2017 subsequentlyinMay2018



INTRODUCTIONTOPRINTMEDIA

Objectives:
Thiscoursewillenablestudentsto:

1. Togainbasicknowledge ofsmallandbigprintmedia.
2. Toknowevolutionofprintmediaover theperiodoftime.
3. Tobeabletorecognizedifferencesofprint mediavis-a-viselectronicmedia.

29

development of printingaswellas
journalismfrom1410 totoday.

-Emergenceof printedword
-Historyofprintinpre and

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by

3011 IntroductiontoPrintMedia 4 3 1 100 College
ModuleNo&Objectives Content Evaluation
Module 1 Historyofprint mediaand Librarybased
Thestudentwill Journalism assignment on
develop anunderstandingabout - Evolutionofprinting specifictopic.

beabletoidentifythecontent
structuresofdifferent typesof
printmedia.

Newspapersandmagazines:
Content,structuresand
presentationinboththeprint
media,Newsreport ing,
features,reviews,

-Canonsofjournalism: Speed

versusaccuracy,verification
offacts

Beabletoexplain howprint media postindependentIndia
hasevolvedwithtime. - Pressduringemergency
- Emergenceofelectronic
Media
-Journalismpost-globalization
Reporton visit
Module 2 Typesofprint media andjournalism to
Thestudentwill Printingpress.
Differentiatebetweendifferent - Characteristics-advantages
typesofprint media. anddisadvantagesoftypesof
Identifytypes ofjournalismand print:Magazines,books,
theircharacteristics. newspapers,leaflets,
handouts,brochures,folders,
etc.
-Process ofprinting-from
typesettingtoprinting.
-Types of printingpress—brief
history—current printing
methods.
Module 3 Functionsand processin Print Compare any
Thestudentwill Journalism newspaper or

magazinefor
similaritiesand
differences.
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-Typesofjournalism-Sports.,
developmental,investigative,
financial,citizen,lifestyle,etc.

30

Module 4 Comparisonofprintwithelectronic Reporton visitto
Thestudentwill Media newspaperoffice.
beabletodifferentiatebetween -OverviewtoNewspaper Case studyofany
newselementsofprint mediaand management—departments, onenewspaper
electronicmedia. organizationstructure,pricing (groupexercise)

/economicaspectsofNP

production.

-elementsofnews-

presentationstructure,

reportingstyles,speed-

immediacyversusaccuracy,

emergency,roleoftechnology
and audiencein news
coverageandpresentation
References:

1. Atton.ChrisandHamilton.JamesF.Alternativejournalism,2008,Sage.Lonfon

2. Deutsch Karlekar Karin, Cook Sarah G.. Freedom of the Press 2008: A Global Survey of
Medialndependence.FreedomHouse, 2009
3. GreenbergGerald S. Tabloid Journalism: An Annotated Bibliography of English- Language
Sources(Bibliographies and Indexes in Mass Media and Communications). Greenwood; annotated

editionedition.1996

4. Lafontaine, Gerard S. (1958). Dictionary of Terms Used in the Paper, Printing, and
AlliedIndustries. Toronto:H. Smith PaperMills.

5. MadhokMadhuri.NewsMediainIndia:Thelmpact
ofGlobalization.NewCenturyPublications.2013)

6. Mazumdar, Aurobindo . Indian press and freedom struggle, 1937-42. Orient Longman

Limited, 1993

7. McLuhan Marshall, The Gutenberg Galaxy: The Making of Typographic Man (1962) Univ.
ofTorontoPress(1sted.);reissued byRoutledge&Kegan Paul

8. PantN.C.ModernJournalism: PrinciplesAndPractices.KanishkaPublishers,2002

9. Quick,AmandaC.(Editor)WorldPressEncyclopedia: ASurveyofPressSystems World

wide(TWOVOL. SET). Gale;2002

10. RajanN.21st CenturyJournalisminIndia.SAGEPublicationsPvt. Ltd.2007
11. ShrivastavaK.M. News Reporting and Editing. Sterling Publishers Pvt.Ltd

JIndia(December 1991)

12. SinghSamirKumar . PrintMediaCommunication.JnanadaPrakashan.2011
13. Steinberg, S.H. (1996). Five Hundred Years of Printing. London and Newcastle: The

BritishLibraryand OakKnollPress.

14. Wilson,John.UnderstandingJournalism: AGuide toTerms.Routledge., 1996
15. Wilson,John.UnderstandingJournalism: A Guidetolssues.Routledge.1996

SuggestedActivities:
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1. Meeting people who have been part of historical developments in print and journalism. Sitting
ingroups and assessing news reports in newspapers, current affairs magazines andtelevision
newschannels.

2. Making students witness any press conference or news coverage site and interacting with players
involvedinthe process.

3. Designing brochures, leaflets, folders for event, seminar, academic programmes or even
forcollegeoreventthattheyhave planned/executed.

BASICSOFADVERITSING

Objectives:

Thiscoursewillenablestudentsto:
1. Togainbasic understandingofadvertisingasmodeofcommunication.
2. Toknowevolutionof advertisingmediaover theperiodoftime.
3. Tobeabletorecognizeprocessandproduct ofadvertisingproduction.

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
3012 Basicsof Advertising 4 3 1 100 College
ModuleNo&Objectives Content
Tounderstand elementsof Evolutionandgrowthofadvertising—definitionsofadvertising
advertisingandits rolein —relevanceofadvertising
in the marketing mix — classification of advertising —
anyeconomy. various

mediaforadvertising—national
andglobaladvertisingscene —socio-economiceffectsof

advertising.
Tounderstandtheworking Managingtheadvertising
ofdifferenttypes of Adagencymanagement,variousspecialistdepartmentsinan
advertisingagencies. adagency:(accountplanning,

accountservicing,creative,mediaplanning, HRD,etc.)
TypesofAdvertisingagencies
Role and functions of advertising

agencies

Evolvingtrendsin agencybusiness

Nature of  services By

Agencies
Togiveanoverviewof Classificationonthebasisof—~Audience,Media, Advertiserand
differentformsof Area,includingadvertisingin
advertising rural India -

SpecialpurposeadvertisingsuchasGreenadvertising,Politi
caladvertising,Advocacy
advertising,Retailadvertising,Financialadvertising,Corporat
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elmageadvertising,Comparativeadvertising, Primary/Gen
ericadvertisingandProBono/Social advertisingincludingSo
cial AdvertisingbyIndianGovernmentthroughDirectorate
ofAdvertisingand VisualPublicity(DAVP)

32

Toacquaintstudentson AdvertisingMedia
differentkindsof -Usingvarious media—television,radio, cinema,
advertisingmedia. newspapers,magazines,outofhomeadvertsing,direct

responseandinternetadvertising,salespromotion.

References:

1.
2.

Bovee,CourtlandL.Advertisingexcellence.McGrawHill Inc.,1995 NewY ork.
Lane W.R, King. K.W. & Russell J.T. Kleppner’s Advertising Procedure

(1 6thed)PearsonEducation.New Delhi2012.
Rege,G.M.AdvertisingArt andldeas .AshutoshPrakashan,1972,Mumbai.

Rosenberg,JerryM.DictionaryofMarketingandAdvertising,JohnWiley&SonsInc.,1995 NewY
ork.

Sandage, C H; Fryburger, Vernon; Rotzoll, Kim. Advertising : theory and
practice.Publisher: India: VirenderKumarArya,1996

Thakur,Devendra(ed). AdvertisingMarketingAndSalesManagement.Deep&DeepPubli
cations, 1994, New Delhi.

Vilanilam, J V &Varghese, A K. Advertising Basics! A Resource Guide for Beginners.
SAGEPublications Pvt.Ltd.2004

Suggestedactivities:

0
O

O

Visit tolocaladagencies
Viewing different kinds of ads made by reputed agencies in
IndiaViewingSociallyrelevantadvertisements

Viewingdifferent kindsofads madebyreputedagencies fromacrosstheglobe

FUNDAMENTALSOFPUBLICRELATIONS

Objectives:
Thiscoursewillenablestudentsto:

1. Togainbasic knowledgeof small and bigprintmedia.

2. Toknowevolutionofprintmediaover theperiodoftime.

3. Tobeabletorecognizedifferencesofprintmediavis-a-viselectronicmedia.
Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
3011 IntroductiontoPrintMedia 4 3 1 100 College
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ModuleNo&Objectives Content Evaluation
Module:1 EvolutionofPublicRelations Classquiz
Objectives:toenablestudentsto: 1: HistoryofPR,conceptsandits
Studytheconceptofpublicrelation Principles
alongwithits growthand 2: Growthandapproachesto Public
importanceinsociety Relations
Criticallystudytheinterrelation 3: PublicRelationsand
betweenpubliccommunicationand | Communication
publicrelation
Studythe ongoingtrends and
strategicplanningused totargetthe
nicheaudiences
Groupcase
Module:2 BusinessPerspectiveofPublic studyof
any one
Objectives: Relations type of PR
Theenablestudentsto: 1: HealthandMedical PR activityin a
organization
Studyanddemonstrate knowledge 2:0Organizational communication
ofthefundamentalsofbusiness Management
Relations 3:Mediarelationmanagement and
Studytherules andregulationlaid strategicplanning
bygovernment inpublicrelation 4:PublicRelationandCorporate
alongstudythe issues facedbythe communication
market inbrandinganimage. 5:NatureofPRpractices:Crisis,
Analyzetheroleofpublicrelationin personality,institutionbrand
communicatingthesocial building,advocacy,360degree
responsibilityadherenceof IntegratedMarketing
companies Communication
Presentatio
Module:3 MediaRelationsandpractices ns on
different
Objectives:toenablestudentsto: 1:Reputation,imageand related
Demonstrateuseoftechnology, by impressionmanagement topics.
criticallygraspingknowledgeof the | 2:Traditionaltoelectronicmedia
fundamentalsofbusiness usage in PR
disciplines. 3: Changingtrendsandrisks in
Studythe processof media formingbrand

relationsbyinterpretingtheideas
andusageof various formsof new

4: Futureof publicrelationand
social media

mediabyprofit andnot-for-profit
organization

Module:4

The enable

studentsto:

Studytheconceptof brand
management and
requirements

the

WritingforPR: Pressrelease, Press

note,Handout,Feature,Articles,
Speechwriting,specialspeech,

Backgroundmaterials,citizen
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Prepare aHand
out or

brochureforan
organization.




ofsuchstrategiesinbusiness charteroftheorganization,creative
media. writing,reportwriting,Agendaand
Practically study the steps
andskills Minutesofthemeeting, Ghost
requiredtoexecuteapublic writing
relation
planning bygiving
achange

to work on a
product,including
writing, scheduling
andfinalizing

the media.
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VISUALCOMMUNICATIONANDPHOTOGRAPHY

Objectives:
Thiscoursewillenablestudentsto:
1. Togainunderstandingof

visualsinmedia.

2. Tobe abletocreate visualsusingcamera.

3. Tobeabletorecognizeelementsof visualsinmediaproduction.

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
3014 Visual Communicationand 4 1 100 College
Photography
ModuleNo &Objectives Contents Evaluation
Finding Five
Introduction to visualillusions and
visualcommunicationt explainingthem
Modulel heory
To enable students to Unit 1: How and why we
:Understand the seeUnit2:Theconceptofvisua

differencebetweenseeingandperc
eption.

Learnbasicsofvisualtheory.

lliteracy

Unit 3: Sense and Perception
ofimages
Unit4:Understandingvisualart

Module 2

ElementsandPrinciplesofDesignU
nitl:Balanceand harmony,

Making a Journal
onPrinciples of

Studentswill: P?tterns b designusing visuals
Learq and apply pﬁnciples glzziﬁﬁ?égﬁ ra{:tc ‘ frommagazines
ofdesignandvisualimaging. Unit 2: Typography: Science
ofsigns,imagesandwords
Learn to apply elements Unit 3: Effective use of
oftypography and colour colourUnit4:Graphicsand
invisualimages. AnimationLayoutand
design,Computer-
generated images
Computeranimationinfilmandte
levision
Module 3 Photography Makinguse ofdesign
Students will Unit 1: Types of cameras and principles in
understandimportance of cameralenses- their uses and creatingvisuals
photographyinmedia functionsApertures- throughphotography.
production. fnumberandtheireffects
Manual and auto focus
Basiclightingforphotography
Essentialaccessories-filters,converters,
flashgun,tripod,Memorycard,Charge
Module 4 Creating a
Students will Rules Of. . photoJournal with
understanddifferent Composition].Landsc variousphotos like
types ofphotography ape sports,architecture,a
2.People ction,
3.Events interiors,landscapes
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4 PhotoJournalism andnature,Stilllife,
Portraits-
indoorandoutdoor

References:

1. Aitchinson,Jim: 2001. CuttingEdgeCommercials.PrenticeHall.Singapore.
Berger,Arthur.1992.MediaAnalysisTechniques,BeverlyHills,Calif.Sage.
Butterworth,M.1980.Architecture.London.
CarterDavid(ed).2000.CreatingLogoFamilies.HarperCollins.N.Y.
Lester,,P.2000.Visual CornmunicationlmageswithMessages(anEdition).Wadsworth.
Mcluhan,,Marshall.1964.UnderstandingMedia.Signet.

Pavitt,Jane. 2000. BrandNew. V&APubl. London.
PinkS. 2001.DoingVisualEthnography. Sage.California.

Porter Tom &GreenstreetBob . 2002. Manual of Graphic techniques: Mediums &
Methods.Rose,Gillian.2001.VisualMethodologies. Sage.

. Shaw Jefferey&Weibel Peter. 2003. Future Cinema. Imaginary after Film. The MIT
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INTRODUCTIONTOCINEMA
Objectives-
Thiscoursewillenablestudentsto:
1. Tohelpthestudentsto becomecritical viewersoffilmsotherthanfulllengthfeatures.

2. UnderstandingCinemaasmodeofimasscommunication
3. Togetexposedtodifferentformsof Cinemaandbeabletoexamineitsrelationshipwithsociety.

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
3021 IntroductiontoCinema 4 1 3 100 College
No Content Objective Evaluation
I.  HistoryandEvolution of ntroducestudentsto case study
Cinema-IndianCinema to Cinema&stagesof
Hollywood. production

II.  Variousstagesof Film-
making-Production to

Distribution
I. Diversefilmgenres oenablestudentsto Makeashort movieof
II. Contribution and learndifferent anygenre
ImportanceofRegional genresaswellas
Cinema variousformatsof
[[Formats:Documentaries, filmmaking
CommercialAds,CorporateFilms,
ShortFilms
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I. DigitalTechnologyusedin
ModernCinema/film
making.

2)  Filmappreciation —~-Workshop
&ScreeningoffilmsofDifferent
genre

enablestudentsto
analysefilmfrom
variousangles

eviewoffilms shownin
class

ThebusinessofCinema:Production
,distribution,promotion&marketing
offilms

2)Importanceof tradebodies/
associations/federations/affiliates

IMPPA,IMPDA,IFTDA,FWAetc.

makestudents aware
aboutdifferent
tradebodiesand
theirfunctioning

asestudyon different
tradebodies

References-

1. Classical Hollywood Cinema, Film Style and Mode of Production to 1960 - D. Bordwell,

J.Staiger and K. Thompson

2. HollywoodCinema:An Introduction—R.MaltbyandI.Craven

3. TheHollywoodStudio System — D.Gomery
4. NarrationinFictionFilm—D.Bordwell

5. NarrativeComprehensioninFilm—E.Brannigan

6. Bollywood—AshokBanker
7. OurFilms Their Films—S. Ray
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Subject | Subject Credits | Internal External | Total Examination
Code Marks Marks Marks | by
4011 IntroductiontoBroadcastMedia 4 25 75 100 College
4012 IntegratedMarketing 4 25 75 100 College
Communication
4013 IntroductiontoNewMedia 4 25 75 100 College
4014 Womenand Media 4 25 75 100 College
4021 WritingforMedia 4 25 75 100 College
INTRODUCTIONTOBROADCASTMEDIA
Objectives:
Thiscoursewillenablestudentsto:
1. Togainbasicknowledgeof broadcastingasformofcommunication.
2. Toknowevolutionof broadcast mediaovertheperiodoftime.
3. Tobeabletounderstandelectronicmedia productionprocesses.
4. Toexamineformsof broadcastmediaproductions.
Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
4011 IntroductiontoBroadcast 4 2 2 100 College
Media
ModuleNo&Objectives Content Evaluation
Module 1 BriethistoryofRadio,Evolutionof Listento4programsonAll
Objectives Radioin India. ContemporaryRadio- IndiaRadioandFMstation.
Studentswillbecome AM,FM, CommunityRadio, Writeareviewoftheprograms.
familiarwithdifferent EducationalRadio,RadioRuralForum.
typesof Radiosetupsand CommercialRadioBroadcastingin
theirprogramming. India.
Module 2 ImpactofRadioonSociety: Groupactivity -Recording
Objectives DevelopedcountriesandDeveloping audiointerview,commentary,
Studentswillbeable to countries. Typesofprogramson naturalsounds. Different
recordsounds,interviews RadioYuvavani,News,Farmers, groupscanrecorddifferent
andotheraudiomaterial. Women,Labour,Special Audience. typesofprograms.
PrinciplesofWritingforRadio.
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Module 3 Abrief historyofTelevision. Reviewatleast] programs
Objectives DevelopmentofTelevisioninIndia. fromthe followinggenres —
Studentswillbecome Advent ofPrivateChannels, Cableand 1. News
familiartodifferentgenres SatelliteTV. 2. Drama
of TVprograms andbe 3. Reality
TelevisionasanEducationalmedium.
abletoidentifythem. 4. Talkshow
5. Documentary
6. Gameshow
7. educational
Module 4 TypesofTelevisionProgrammes. Writingascript forTV
commercialand makinga story
Objectives BasicProductionTechniques, Writing
forTelevision,RecentTrends inIndian boardforit.
Studentswillbeable to
writeaTVCommercial and BroadcastingJournalism.

createvisualstoryboard.

References

1. Banerjeelndrajit&,SeneviratneKalinga.PublicServiceBroadcastinginthe AgeofGlo
balization. AMIC, 2006

ChakravarthyJ.ChangingTrendsInPublicBroadcastingJournalism. AuthorsPress,Delhi.2004
ChatterjiP.C.Broadcastingln India.SAGEPublicationsPvt.Ltd;SecondEditionedition.1991

MillersonGerald.TechniquesofTelevisionProduction.
Parameswarank.RadioBroadcasting: AReader'sGuide.AuthorPress(28December 2012)

PriceMonroe&VerhulstSteefan.BroadcastingReforminIndia. OxfordUniversityPress, 1998
ThangamaniP.HistoryofBroadcastinginlndia.PonniahPathippagam;2000

® NN AE LD

ThussuDayaKishan.NewsasEntertainment: TheRiseofGloballnfotainment.SAG
EPublications, 2007

SuggestedActivities

1. Visit toAIRandDoordarshan.
2. VisittoFMstationandprivatenewsbroadcastingagencyorprivateproductionhouse.
3. InteractivesessionswithprofessionalsfromradioandT Vindustry.
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INTEGRATEDMARKETINGCOMMUNICATION

Objectives:

Thiscoursewillenablestudentsto:
1. Togainbasic knowledgeofmarketingcommunication.
2. Toknowevolutionofmarketingcommunicationwithevolutionofmediavehicles.
3. TobeabletoexamineIMC campaigns.

40

Criticallystudytheconceptof

AnlIntroductiontoIlntegrated

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
4012 IntegratedMarketing 4 3 1 100 College
Communication
Objectives Module Assignment
Module 1 Introducingtheconceptof Integrated Presentinga case study
Studentswill: MarketingCommunications(IMC): on

1. CurrentIndian

Increaseunderstandingofthe
fundamentalconceptsof
integratedmarketing
communicationand
communicationprocess

Applytheappropriatetheories
andtoolstoplan, develop,and
evaluateintegratedmarketing

Segmentation, Targetmarketing,
positioning,Brandattitude&Brand
portfolioconsideration.
Thecommunicationprocess and
consumer behavior.
TheroleofpersuasioninIMC
ObjectivesettingandBudgeting

IMCand the importanceof MarketingCommunications Advertisement(eg
integrationandanalyticsinthe Elementsof IMC&Developing currentSnickers
marketingcommunication respectivecommunicationcampaign advt)
TheRoleofIMCinthe
process Marketing
Process and Market Mix
Elaboratevariousprojectsof (4P’s) OR
IMCand understandits BestPractices vs.Changeand 2. Worldwidelaunchof
functionality. Differentiation aproductorservices
(eglaunch ofIntel
Coreprocessor5)
Module 2 Brandsand IMC Writinganassignment
Studentswill: Roleof IMC in buildingbrands: oncreationof

stakeholders and
tailoringmediaprogram

Studythein-depth
understandingofintegrated

marketingconcepts,principles,

OverviewofAdvertisement,
endorsementsanditsappeals
DirectMarketingandothermedia
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communication.
Module 3 AdvertisingManagement andNew Classinteractionand
Studentswill: MediaChoices discussiononDeBono’s

six hats
Analyzeonemarketing
campaign




andterminologyin both
businessandnonprofit
environments.

(socialmedia)
MeasuringAdmessageeffectiveness
Salepromotion:overview

41

Gainhands-onexperiencein De Bono’ssixhat
theunderstandingof an
advertisingcampaign,pressrelease,
PSA, sales promotion and

otherelementsofthepromotional

mix.
Module 4 FinalizingandlmplementingIMCplan Designacampaignfor
Studentswill: Identifyingtouchpoints anysocialcauseor
Obtainan understandingofthe hypothetical
GlobalcontextofIMC andits Identifyingcommunicationtasksand commercialproduct

creation. matchingthe best mediaoptions
Identifythecorefactorsthat

needtobeexaminedfor IMCplanningworksheet
understandingconsumer

behaviourandwhatappeals Implementingtheplan

themas target audiences

References:
1. Bovee,CourtlandL.Advertisingexcellence.McGrawHill Inc.,1995 NewY ork.

2. Duncan, Tom, Principles of Advertising and IMC, Second Edition, Tata-McGraw
Hill, 2005, NewDelhi.

3. Lancaster G and Paul Reybolds, Introduction to marketing- A step-by-step guide to all
thetoolsofMarketing, CrestPublishingHouse, 2003,NewDelhi.

4. PercyLarry.StrategicIntegratedMarketingCommunication: TheoryandPractice

5. Rege,G.M.AdvertisingArt andldeas.AshutoshPrakashan,1972,Mumbai.

6. Rosenberg,JerryM.Dictionaryof
MarketingandAdvertising.JohnWiley&Sonsinc.,1995,New York.

7. Sandage, C H; Fryburger, Vernon; Rotzoll, Kim. Advertising : theory and
practice.Publisher: India:VirenderKumarArya,1996

8. TerenceShimp,J.CraigAndrewsAdvertisingPromotionandOtherAspectsofintegr
atedMarketingCommunications

9. Thakur, Devendra (ed); Advertising Marketing And Sales Management. Deep
&DeepPublications, 1994, New Delhi.

SuggestedActivities:

1. Visitingadvertising,publicrelations,marketingfirmsandcomparingtheactivitiestakingupbyeachoneofthem

2. Undertakingacampaignatthe
collegelevelandunderstandingallthestagesofconceptualizingtoevaluatingthecampaign.
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INTRODUCTIONTONEWMEDIA

Objectives:
Thiscoursewillenablestudentsto:

1. Togainbasicknowledge ofnew mediaprocesses.
2. Toknowevolutionofmarketingcommunicationwithevolutionofmediavehicles.

3. TobeabletoexamineIMC campaigns.

42

BAMassMediaapprovedinMay2017 subsequentlyinMay2018

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
4013 IntroductiontoNewMedia 4 1 2 100 College
ModuleNo&Objectives Contents Evaluation
Module 1 -Cr 1 L. Understanding Brief note on
Objectives:Studentswill:- NewMedia theirpersonaluseofn
understand the concept ew
ofdigital
1)DigitalTechnologiesandSociety media.
technologywithitsroleinnewag
a. Digitaltechnologyand
ecommunication
Communication
Studythecreationofdigital
b.Newmedia history
communication
c. Introductiontoconcepts:-E-mail,
technologies,focusing on the
Chatting,Newgraph,BBSandIP
emergence andtheconceptsin
d. VoiceFundamentalsofinternet:
use.
WWW, IP, Web page,
Criticallyanalyzethenewmedia
searchengine,browsers etc
with theoretical bearing
alongunderstanding 2)Newmedia communicationas a
itsimportancea
nd formofcommunication
a. Newmediapowerandlimitation
constraints.
Module 2 — Cr 1 Objectives:- IL. New Media,
Studentswill:- SocialNetworking&Identity
Analyzetherelationbetween Survey of
1) Social Media and newmedia
usersanddigitalcommunicationtec
‘CommunityCulture’ habits and use
hnologies/newmediacontent a.CommunityCulture:Facebook, ofcollegestudent
]




howsocietyuses technologiesfor

socialchange.

Understandvariousmediaforms

Twitter,Blogs,Orkut,Linkedin,

Friend Finderetc
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b.OnlineDairies,Video
as a mediumof research.
Conferencing, SMS,MMS,
MobileCommunication
c.Issuesofonlineidentity
Blog  onany
Module3—Cr1Objectives:- 1. NewMediaandPopularCulture issue
Studentswill: - 2. CharacteristicsofNewMediaand / topicof
Understandthesocialand Industry interest.
culturalforcethatshapes 3. Conceptof Convergence
communicationstructure.
Studythe useand challengesof 4. NewMedialndustry: Software—
newmediaindigitalmarketing. Marketing,PR,Advertising,Video
Understandtheformationof Gamesetc.
digitalcontentwithitscultural 5. CreatingCollaborativeContent
dimensionsofparticipation. a.LearninginParticipatoryCulture
b. Ethicsofparticipation
Module4 -Cr1 Objectives:- Generallssues/questionsinNew Debateon the
Studentswill: - Media issues.

Identifyand criticallyassesthe
usageofmediaamongthe

generationnext.

Understandtheinformation
policy,and the governanceof

digitalcontentandinfrastructure.

1. Donewmediafacilitatedifferent
typeof learning?

2. Howcomputer gameshelp
childrenlearn

3. IssuesofCopyrightandintellectual

Property

References

1. HartleyJohn,2012,DigitalFuturesforCultural andMediaStudies,Wiley-Blackwell.
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2. HassanRobert. The Information Society: Cyber Dreams and Digital Nightmares (DMS -

DigitalMediaand Society). PolityPress(26 September 2008)

3. KearneyMaryCeleste(ed),2011,The Gender andMedia Reader, Routledge.

4. MillerVincent,2011,UnderstandingDigitalCulture, SA GEPublicationsLtd

5. Prell Christina, 2011, Social Network Analysis: History, Theory and Methodology,
SagePublications,London

6. RettberglillWalker,2008,Blogging,PolityPress

7. SaithAshwani, M Vijayabaskar&V Gayathri. ICTs and Indian Social Change -
Diffusion,Poverty,Governance. SAGE Publications Pvt.Ltd. 2008

8. ThornburgRyan,2010,ProducingOnlineNews: Digital Skills,StrongerStories,CqPress.

WOMENANDMEDIA

Objectives:
Thiscoursewillenablestudentsto:
1. Toknowrelationshipbetweenwomenandmedia.
2. Toable toexaminepresence/absenceofwomenfrommainstreammedia.
3. Tounderstandusageof mediabywomenascommunicatoraswell asaudiences.

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
4014 Womenand Media 4 2 2 100 College
ModuleNo&
Objectives Content Evaluation
Modulel. Demographicprofileofwomeninlndiaand [Debate, Discussionand
Thismodulewill enable towardschange Presentation
studentsto: 1.Sex Ratio
1.Understandthe 2.Health
demographicprofileof 3.Education
womeninIndia. 4. Employment
2.Tocreateawarenessabout 5.NationalPolicyofEmpowerment of
theroleandimportanceof women2001
mediaportrayingwomen 6. Theroleandimportanceof media
portrayingwomen
Module 2. 'Women,workand development DiscussionandPresentation
Understandthepresent 1.Womenintheunorganizedsector.
situationandchangesin the 2. WomenintheOrganizedsector.
statusofwomen. 3.Legalprovisionfortheprotectionof
2.Createawareness about workingwomen
Governmentalpoliciesand 4. Governmentalpoliciesandstrategiesfor
strategiesforwomen’s women’sdevelopment
developmentandrole of 5.RoleofvoluntaryorganizationsandNGO’s
voluntaryorganizationsand inwomen’sdevelopment
NGO’sinwomen’s
development.
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Module3
The student
willdemonstratesubstan
tial
knowledge of
foundationaland
contemporarytheoretical
literature in thefield of
gender
studies.womeninvariousfor
msofmedia.
analyzetheportrayalofg
enderand reasons.

PerspectivesonMediaGenderstudies

a. Thesocialconstructionofsexandgender
b. Construction of women and
womanhoodinmedia
Representationofwomeninmedia

a. Gender,representationandmedia

b. Genderstereotypinginvariousmedia(p
rint, TV, films.Advertising)

Collect cards
andproduct labels
/advertisements
thatdescribe ‘who’ is
manandwoman.
Content analysis
ofvariousmediatoanalys
eand indentify
women’srepresentation/
stereotyping.

Module 4

Thestudentwill
Study use of media
bywomen.

Study and
criticallyunderstand the
women’susageofdifferen
tmedia.

'Women’sMedia

a. Understandingwomen’smediac
onsumption
b. WomenandSoapOperas
c. Women’smagazines
d. GirlsandInternet

Group Survey
ofwomen’s use of
mediaand
understandingrelationshi
p betweenwomen and
television orwomen and
mobilephone.

References:

Bansal S. (2007): Women in Developing Countries, Sumit Enterprises, New

Delhi.Bhadauria M (1997): Women in India (Some Issues), APH Publication, New

Delhi.ChaudhuriM(ed.)(2004):FeminismInIndia, Women Unlimited,New Delhi.

GhadiallyRehana(ed.)*1998):WomenlIn IndianSociety: AReaderSagePublications,NewDelhi.Gopalan

S.(2002): Towards Equality- The Unfinished Agenda, Status of Women in India.

National Commissionfor Women, NewDelhi.

IyerP(2007):womenandSocialRevolution:StrategiesandPolicy,InsightsfromIndia, Women’sPress.Ne

w Delhi.

Kumar S.A(2007): WomeninthefaceofGlobalization, SerialPublication,NewDelhi.

MishraR.B(1992):IndianWomenChallengesandChange.,CommonwealthPublishers,NewDelhi.
MadunuriLaxmipattiR(ed.)(2007): WomenEmpowerment: ChallengesandStrategies,,MayurEnterprises,N

ewDelhi.

PandayR.(2008):WomenWelfareandEmpowerment inlndia,NewDelhi,India.
Panday R. (2008): Women Welfare and Empowerment in India Vision for 21 century. New

CenturyPublications,NewDelhi.

Patelv(2002): Women’sChallengesintheNewMillennium.GyanPublishingHouse,NewDelhi.SapruR.
K.(1989):Womenand Development. AshishPublicationHouse, NewDelhi.

SinghK.V(2007): Womenlssues-Empowerment
andGenderDiscrimination. VistalnternationalPublishingHouse, Delhi,

TandonR.K.(1994):WomeninModernIndi.IndianPublicationDistributors. Delhi.
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Objectives:

WRITINGforMEDIA

Thiscoursewillenablestudentsto:
1. Togainbasic knowledgeof writingformedia.
2. Toabletoexamine different formsof writinginmedia.
3. Tounderstandroleoflanguageincommunicatingmeaning.

46

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
4021 WritingforMedia 4 2 2 100 College
Module&Objectives | Contents Evaluation
Module 1 DevelopmentalStagesHistorical Writing letters, reports
To study the history background of andexamining it in relation to
oftexts and writingElementsof writing actualhappening
theoreticaldimension | Language for mediated
of communicationLanguageas sign
writingascodingalangu | tosymboltoicon
age

To understand
theelements of

writingandexploreit

asart

andscience

Module 2 Effective Writing- Rules of Writingfromregionallanguageto
grammar,sentence Construction, English andother way.

Principles o paragraphing,narration, grammatical

andmethodsofwriti formation within thelanguages

ng

Study the rules Translatingfromonelanguage

oftranslation from
onelanguage to
anotherwithout
changingthe sole of
thematter

toanotherwithout losing meaning,
translation andtranscreation

Module3

To be able to write
forpersonal as well
asprofessionalpurpose
S.

Formatandstyleofwritingfordifferentme
diaand differentaudiences

Creating Journal of

newspaperreport, film review,
tweet,Fiction/Story,Feature Art

icle

Write a radio

playRadio / TV talk
showDemonstration
Applyprofessionalethic | Writingfor media-Radioand Television Writing TV and Radio
alwayswhilewriting NewsFictionwriting
for | 1. Writingreportsoncurrentevents. TVandRadioCommercials

different media | 2. Writingreviewsoffilm,radioetc

anddeveloppractica

lunderstanding

themandcreatingthe

m.
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References:

1.

BlockMervin.WritingNewsforTV &Radio.TaylorTrade Publishing.1994

2. Bronfeld,S.1981.Writingfor Film&Television.Simon &Schuster. NewY ork.
3. David Spark, Geoffrey Harris, 2011 , Practical
NewspaperReporting, SAGE Publications Ltd
4, Fred Bayles, 2011, Field Guide to Covering Local News: How
toReport on Cops, Courts, Schools, Emergenices, and
Government,Cq Press
5. RedmanPeter &Maples Wendy Good Essay Writing: A
SocialSciences Guide. SAGE Publications Ltd; Fourth Edition
edition(May?9, 2011)
6. ShrivastavaK.M. News Reporting and Editing.
SterlingPublishersPvt.Ltd ,India(December1991)
7. Stewart Clark,2003, WordforWord, OUPOxford.
8. SwainDwight. 1981.ScriptingforVideo andaudio-visual.FocalPress.
9. TimHolmes&LizNice,2012MagazineJournalism, Sage
10. WayneR.Whitaker,JanetE.Ramsey,RonaldD.Smith,2012,
Mediawriting: Print, Broadcast, and Public
Relations(4thedition), Routledge
SNDTWOMEN’SUNIVERSITY
Bachelor ofArts(MassMedia)
STRUCTUREOF THIRDYEARFORSPECIALISATION-ADVERTISING&PR
SEMESTERYV
Subject | Subject Credits | Internal External | Total Examination
Code Marks Marks Marks | by
5111 IntroductiontoResearch 4 25 75 100 University
5112 Advertising&Marketing 4 25 75 100 University
5113 Branding 4 25 75 100 University
5114 ConsumerBehaviour 4 25 75 100 University
5121 MediaPlanning& Scheduling 4 25 75 100 University
ADVERTISING&MARKETING
Objectives:

Thiscoursewillenablestudentsto:

1. Toknowrelationshipbetweenadvertisingandmarketing.

2. Tounderstand usageofmediafor marketingandadvertisingpurposes.
Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
5112 Advertising&Marketing 4 3 1 100 University
ModuleNo&Objectives Content Evaluation
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1 Introductionto
Tostressonthesignificanceof Marketing
marketing,itsevolutionand Definition&Importanceof
marketingmix. Marketing
EvolutionofMarketing
Toacquaint thestudentswith MarketSegmentation—Importance
marketsegmentationandits &Strategies, Elementsof
need. MarketingMix
2 Product
Therationaleistoacquaint Product lifecycle
studentswithbasicconcepts Product line,ProductMix
ofPLC, ProductLine and
Mix. Classification—consumerproducts
&industrialproducts—features
Tomake thestudents Developinga newproduct(steps)
understandthevarioussteps TestMarketing
takentodevelopnewproduct
3 Pricing
Themotiveis tomake the Importance&Objectives
student understandthe Factorsaffectingprice
objectivesandfactors determination
affectingpricing. Pricingstrategies
Therationaleisto stress on
thepricingstrategiesandits
relevance.
4
Makestudentsunderstand the
varioustypesofchannelsand 25
factorsaffectingit. Place(distributionchannels) Types
ofchannelsofdistributionFactors
Toacquaint thestudentswiththe  |affectingchannelchoicelmportance
services  provided by thel|&servicesprovided bywholesalers&
intermediaries. retailers
References:
1. JibFowles,Advertisingand popularculture-SagePublications,1996
2. LaneKleppner'sAdvertisingProcedure
3. MaryCross,AdvertisingandCulture-PrenticeHall2001
4. MoojiGlobalMarketing&Advertising
5. Philip Kotler and Eduardo L Roberto, Social marketing strategies for

changingPublicbehaviourThe freePress-1989.
6. PhilipRCateoraandJohnLGraham, InternationalMarketing IrwinMcGrawHill1999.
7. Thorson&Duffy,AdvertisingAge
8. Vilanilam&Verghese AdvertisingBasics
9. WilliamFArensandCourtlandLBovee,ContemporaryAdvertising-lrwin1994.

10. DaCunhaCommunications,Amul's India:50Y earsofAmul Advertising,CollinsBusiness,2015.

11. PatrickForsyth,Marketing: AGuidetotheFundamentals,ProfileBooksLtd,2010
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12. KennethE.Clow, IntegratedAdvertising,PromotionandMarketingCommunications,Pear
sonEducation;6 edition (2013)
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Objectives:
Thiscoursewillenablestudentsto:

BRANDING

1. Toknowconcept andimportanceofbrandinginadvertisingpractice.
2. Toable toexaminepresence/absenceof brandsanditsrolein marketing.
3. Tounderstandroleofmedia inbrandingofpeople,products,services,ideas.

50

basicconcept ofBrand

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by

5113 Branding 4 3 1 100 University
ModuleNo&Objectives Content Evaluation
1 Branding

To understandthe Whatisa brand?

Importanceofbranding,definition

getthestudents
acquaintedwiththe

anditselements. Buildingup a brand—why, when, how
Brandelements,Cananythingbebranded?
Limitationsofbranding
Whybrandsmatter?
2 BrandImage
TheAimis to makethe Physical&Psychologicaldimensions(Brand
studentsunderstand Attributes)
thephysicaland DevelopingBrandpersonality,Visual Brand
psychological Identity,
dimensionsof abrand. | Creatingbrandawareness,Brandparity
Brandpositioning(concept,process),
Therationaleofthis Brandvalues
moduleisto explain Managingbrandover time
thebrand values, Reinforcingbrands,revitalizingbrands
failuresandother Enteringnew markets
relatedtopics. BrandFailures
Brandimage &celebrity
Brandextension— need,types
3 OrganizedRetailBrands
' Sinceorganized Name,term,sign,symbol,design
retailhascomeof Logos,packaging,showroom,employeeuniform,
agedinIndia, it Brandingstrategiesinretailbranding, futureof
becomesimportant | retail brandinginIndia,Self— Brands.
tostress onthe
significanceofthe
same.
4 UmbrellaBranding
DevelopingGlobal brandsconcept of
Therationaleis to UmbrellaBranding
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2) DeirdreBreakenridhecyberbranding-Financial Times-PrenticeHall2001
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CONSUMERBEHAVIOUR

Objectives:
Thiscoursewillenablestudentsto:

1. Toknowconceptofconsumer.

2. Toable toexamine roleofconsumenrbehavioron media and media onconsumerbehaviour.

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by

5114 ConsumerBehaviour 4 3 1 100 University
ModuleNo&Objectives Content Evaluation
1 WhatisConsumer Behaviour?

To understandthe
concept ofCB.
Tomake thestudents
understandthebasic
theory&the decision

Needforstudyingconsumer behaviour
Buyingmotives

Factorsinfluencingconsumer

behaviour Maslow’sneedhierarchytheory
Buyingdecisionprocess

process.

2 ConsumerBehaviour&Economicfactors
Tohighlightimportant DPI,sizeof familyincome,valueofproducts
economicfactorsaffecting Influenceofcultureonconsumerbehaviour
CB CharacteristicsofIndianculture

Tounderstandthelndian Culture—itsinfluenceonconsumer behaviour
cultureandits influence Indiancorevalues
on CB
3 Consumer Behaviour&society

Tostudythesignificanceof
societyanditsinfluence on
C
B

Groupdynamics
Family—itsimportance, influenceonbuying

decisions
Influenceofsocial class
Influenceoflifestyle

ConsumerBehaviour&Psychology

BAMassMediaapprovedinMay2017 subsequentlyinMay2018




Sincepsychologyis the
reasonwhypeoplebuy,this
modulehelps inunderstand
indetails

Significanceofperception,Attitude (functions),
ConceptofPersonality

Theoriesofpersonality

Typesofappeals

Rational V/SEmotionalappeals
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Objectives:
Thiscoursewillenablestudentsto:

MEDIAPLANNING&SCHEDULING

1. Toable tounderstandroleofmedia planninginadvertsing.
2. Toexaminehowmediaschedulingimpact brandvisibilityandaudience reach.
3. Tounderstandusage of mediavehiclefor planningand schedulingbyadvertisers.

ofmediaplanning.

conceptandsignificance

Selectionofamedia—theirreach,
frequency&impact,circulation,
OTS
Challengesinmediaplanning
Factorsinfluencing mediachoice

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
5121 MediaPlanning&Scheduling 4 3 1 100 University
ModuleNo&Objectives Content Evaluation
1 MediaPlanning

Tounderstandthebasic

TheAimis toacquaint
studentswithdifferent
mediaschedule
strategiesrequiredfor

indoorandoutdoor
media.

Tomakestudents
understandvarious
mediaschedule
strategies.

Mediaobjectives.

2 MediaplanningStrategies
Toacquaint students Targetaudience
withsignificantterms Mediaplanningforconsumer&
such asTRP, IRS,

RAMP. industrialgoods, TRPRatings,
RAMP,IRS
Therationaleistostress
onthesignificanceof
media planningfor
consumeraswell as
industrialgoods.
3 MediaScheduling

Mediaschedulecomparing
evaluatingdifferentforms
strategies —Indoor&Outdoor
media.

Flighting

Bursting

Steadyschedule
PreparingaMediaschedule
Calculatingcosts, creatingvalue,
Negotiating&closing

and
of
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4 AdvertisingBudget
Tomake thestudents Significance,FactorsaffectingAdyv.
understandthe Expd.
influenceof budgeton Factorsaffectingsettingof
advertising. Budgets.

MethodsofsettingBudgets

Toacquaintthe OfferingAlternatives —
studentswiththelatest Newemergingmedia —mobile,
alternativesavailablein | internet,SocialNetworkingsite —

Media. Facebook, Twitter
References

1. ArpitaMenon, Media Planning and Buying: Principles and Practice in the Indian
Context,McGrawHill Education(India)PrivateLimited;1 edition(10December 2009)

2. HelenKatz,TheMediaHandbook:ACompleteGuidetoAdvertisingMediaSelection,Planning,
Research, and Buying (Routledge Communication Series), Routledge; 5 edition(2013)

3. Jack Z. Sissors&, William B. Goodrich, Media Planning Workbook, McGraw-
Hill Contemporary;3rdRevised editionedition(2001)

4. RogerBaron&JackSissors,AdvertisingMediaPlanning, McGrawHillEducation(India
) Private Limited;7 edition(2010)
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SNDTWOMEN’SUNIVERSITY
Bachelor ofArts(MassMedia)
STRUCTUREOFTHIRDYEARFORSPECIALISATION-JOURNALISM

SEMESTERV
Subject | Subject Credits | Internal | External Total Examination
Code Marks Marks Marks | by
5211 IntroductiontoResearch 4 25 75 100 University
5212 Political and 4 25 75 100 University
EconomicReporting
5213 Newspaper Editing Layout 4 100 - 100 University
&Design
5221 | JournalismforSocialChange 4 25 75 100 University
5214 Magazinesand Journals 4 25 75 100 | University
POLITICALANDECONOMICREPORTING
Objectives:

Thiscoursewillenablestudentsto:
1. Tounderstandgovernance,androle ofmediaingovernance.

2. To be able to comprehend how economic and political structures need to be understood to report
abouttheiraffairs.

BAMassMediaapprovedinMay2017 subsequentlyinMay2018

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
5212 PoliticalandEconomic 4 3 1 100 University
Reporting
Module No& Content Evaluation
Objectives
1 Electoralsystemand coverage Projectsubmission
Tounderstand Roleofelectioncommission onrights andduties
theelectoral Mediacoverageof politicalparties ofacitizenasperthe
system& contestingelection constitutionofIndia
coverage of Roleofexitpollsduringelection
Election Dutiesofapoliticalreporterduringelection
2 Parliamentandlegislature Projecton Loksabha
To know Coveringnews fromLoksabha and Rajya andRajyasabha
thefunctioning sabha
ofparliamentin Coveringnews fromLegislative assembly
context of andLegislativecouncil.
mediacoverage Coveringthequestionhour
Coveringthe promisedagenda ofthe
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government andthe roleofopposition
Role of media inimage buildingof
political
parties.

3 Coverageof economicpolicies Studyingsome ofthe
Tounderstand Roleofmediaingeneral budget and important
howtocover railwaybudget government

theeconomic Roleofmedia inbudgetanalysis& initiatives
policiesof explainingitspros andcons (plans/schemes)in
government Coverageofgovernment economicpoliciesin economicprogress

ruraldevelopment

4 Majorsourcesofeconomic&business stories Analysisof any
Tounderstand Coverageofforeignrelationsfrom economicimpactof
business economicperspective currentpoliciesof

reportingas a Coverageof Annual general government

specialization meetings(AGM’s)andmajorbusiness
eventslikecompanylaunch, tie-ups&
pressmeetings
Ethicsofbusinessreportinginpresentcontext
REFERENCES
1. AdarshKumarVarma,Advanced Editing —
2. Brucell. Westley,NewsEditing—
3. Economic Reporting: A Handbook for Journalists; (1999); African Women
andChildFeatureService
4. GeorgeAHoughNewsWriting,Kanishka Publication,NewDelhi
5. HohnbergJohnTheProfessionalJournalist, OxfordPublishingCo.Pvt. Ltd.,NewDelhi
6. Jan R. Hakemulder, Ray Ac De News Reporting and Editing, Anmol Publications Pvt.
Ltd.New Delhi
7. MKlJosephBasicSourceMaterialforNewsWriting,Anmol PublicationsPvt.Ltd.NewDelhi
8. MLSteinandSusanF.PeternoTheNewsWriters’Handbook,SurjeetPublication,NewDelhi
9. MVKamathModernJournalism,VikasPublishingHouse,NewDelhi
10. M.K.Joseph,Outline OfEditing—
11. M.V.Kamath ,TheJournalist'sHandbook-
12. ParliamentaryPrivilegesofthePress; IndianLawInstituteandPCIPublication.
13. RahulMudgal. The MakingOf An Editor -
14. WainwrightDavidJournalismmadeSimple,Rupa&CompanyNewDelhi
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Objectives:

NEWSPAPEREDITINGLAYOUT& DESIGN

Thiscoursewillenablestudentsto:
1. Toknowrelationshipbetweenwomenandmedia.
2. Toable toexaminepresence/absenceofwomenfrommainstreammedia.
3. Tounderstandusageof mediabywomenascommunicatoraswell asaudiences.

57

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
5213 NewspaperEditing,Layout and 4 1 3 100 University
Design
ModuleNo&Objectives Content Evaluation
Module 1 EditorialSetUpofPrint MediaStructure Studythe working
To understandthe ofEditorialDepartment structureof any
functioningofEditorial FunctionsofEditorialDepartment printmedia
department of NeedandImportanceofEditorial Department organizationwith
Newspaper/Magazines thehelpofPower
point
presentation
2 Language in Editing EditingCopies.
To understandthe Differenceineditingforprint,broadcast
importanceoflanguage mediaand web ProofReading
Basics, Style,
inEditing EditingSymbols, using Exercises.
available
Space,

Effectiveuseoffootage&information;
sourcingofinformationand visuals—
fromsyndicatedorPvt.Sources

Checkingfacts&figures,reorganizing,
restructuring,
Usingpoliticallycorrectlanguage.

Understandingthetoneoforganization,
productthat youwritefor,editorialpolicy
Usinglanguageefficiently

Usagetips,words& phrasestoavoid,
specificgrammaticalerrors.

Punctuations,effectivecaptions,Intros&
Leadswriting.

ProofReading

ethicalconsiderations.
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3 ExaminingdutiesandFunctionsofEditorial Proof Reading
Toimpartknowledgeon Department Exercises.
theskillsrequiredfor
Editing Roleandfunctionsof SubEditor.
Workflowandfunctions ofeditor.
4 Layout Selectionof
Toprovidebasic PrinciplesofLayout. appropriatenews
knowledgeof the Balancingand planningthepage. photographs
principlesunderlyingthe SelectingVisuals,Croppingpictures
editingprocess CreatingNP
FormulatingEffectivegraphics layout— using
computerediting
-usingimage and
printsoftwares,
References:
1. Albert C. Book and C.Dennis Schick, Fundamentals of Copy & Layout,
NTCPublishingGroup,U.S.; 3rdeditionedition (1997)
2. Banerji,Sourin;NeWEditinginTheor}éand Practice;(1992)
3. BowlesandBorden;CreativeEditing;3r Edition;Wadsworth
4. Chakravarty,Suhas-NewsReporting&Editing-Kanishka Publication(New Delhi 2006)
5. ChrisFrost,DesigningforNewspapersandMagazines(MediaSkills),Routledge;2edit
ion (2011)
6. Evans,Harold;EditingandDesign; Heinemann
7. Felsch:TheArt ofReadableWriting
8. Hyde-GrantMiner, Newspaper Editing; A Manual for Editors,
Copyreaders,andStudents ofNewspaperDeskWork, Hardpress Publishing(
2013)
9. JohnBerry(Editor),ContemporaryNewspaper Design,MarkBattyPublisher(2004)
10. KundraS.EditingTechniques--AnmolPublication;(NewDelhi2005)
11. Moen,D.R;NewspaperLayoutandDesign;(1984);StateUniversityPress
12. P K Chandra, Handbook Of Modern Newspaper: Editing And
Production,ManglamPublishers &Distributors(2008)
13. Quinn,Stephen;DigitalSubeditingandDesign
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Objectives:
Thiscoursewillenablestudentsto:

1. Toknowrelationshipbetweenjournalismandsocialchange.
2. Tounderstandrole andnature ofjournalismrequiredto bringaboutsocialchange.

3. Toexaminecasestudiesandpeopleassociatedwithjournalismforsocial change.

JOURNALISMFORSOCIALCHANGE

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
5221 JournalismforSocial Change 4 3 1 100 University
Module Objective Content Evaluation
1 Tocritically Examiningdebate
PublicOpinion showsonTelevisionand
Definition/MeaningDifferenttypesofp diversity or
analyzethe ublicbasedondemographyLinkages uniformityofopinions
relationship between public(s), policymakers,and
betweenmedia media
andpublic TheroleofthePressinformingpublicopinion
and attitudes;
Gaugingpublicopinion&theirau
thenticity
Perspectives Lippmann,
LazarsFeld,Chomsky.

2 AgendaSettingV/suses and Interviewingpublicon
Understandingthe | GratificationsModel differentissuesofwar,
viewsofdifferent electionsetc.
opinionmakers
andtounderstand
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Government‘s
propagandadu Role of media during wars and
ringwars howgovernmenttriestoinfluencethemed
iaEmbeddedjournalism
Journalism&Political power
3 Election coverage, Pre and Post
electionRole of media in forming Political
opinionand its influence on electoral
politicsPortrayalof mediaabout
Tostudytheroleo politicalparties,leac‘le'rsand ' To analyze
£ media Events, Role of opinion and exit politicalspeeches
duringelectionC ?OJHSPCI;?)OIT on special Favours and
: oJournalists .
ampaigns Roleoflournalists,government,corporationsindis mediacoverageofsp
information eech
Debateaboutthingsthatc
Historical perspective on journalists hanged in the life
Evolution priorto independence- role of journalism in [timeof the students,
ofJournalism for pre-independentIndia factorsimpactingthatcha
socialchangefrom tocontemporaryconditions nge
Gandhi-Tilak Pressuresonjournalistsandissuesofse
4 tocontemporarylnd curity,safety, privacy Roleofpressinsocialch
ia [Need, nature, importance of social ange
changeandPlayers in social change
References:

1. SardesaiRajdeep: “2014:TheElectionthatChangedIndia”
2. Walter Lippmann:“PublicOpinion”

3. LallesJohn:NatureandOpinionofPublicOpinion.

4. Everybodyloves good droughtbyP Sainath
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MAGAZINESANDJOURNALS

Objectives:

Thiscoursewillenablestudentsto:

1. To understand evolution of magazines as print media and their relationship with its audiences.
2. Tounderstandrole andnature ofjournalismrequiredto bringaboutsocialchange.

3. Toexaminecasestudiesandpeopleassociatedwithjournalismforsocial change.

62

Subject | Subject Credits | Theory Practical | Total Examination

Code Marks | by

5214 MagazinesandJournals 4 3 1 100 University
Module No& Content Evaluation
Objectives

1 HistoryofMagazineJournalism Toassign
Tomake Evolution,Definition,Development,Magazine students to
studentsaware JournalisminIndia. presentthe
ofhistoryof NationalandRegionalMagazines. historicalchangesin
magazines TypesofMagazines magazines.
throughages

FormatofMagazine.

2 Readingaloud
Tostudythe Understanding structure and content of themagazine.
targetaudience MagazineUndertakingthedemographics-
andconsumer
psychology specialinterest

Onlinemagazinevs.Printmagazine.
Newspapervs.Magazine

3 ExaminingNicheJournalism Critically
Tointroduce analyzinga
students to Importanceofnichejournalism. magazineof
specialized studentschoice.
journalistic Nichemagazinejournalism, Women,Sports,Business,
streams Entertainment, Travel,Health,Children.

4 WritingandEditingforMagazine Magazine
Toimpart Writingstyles,toneandlanguage making(group
knowledgeof assignment)
writing/reporting Balancingthematter/content.
skillsrequired Creativityinediting(graphicsandillustration).
formagazine Specialskillsrequiredforreportingnicheaudiences

References

1. Adele Emm, Researching for the Media: Television, Radio and
Journalism(MediaSkills), Routledge;2 edition(2014)
2. John Morrish& Paul Bradshaw, Magazine Editing: In Print and
Online,Routledge; 3 edition(2011)
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3. Roger Palms, Effective Magazine Writing: Let Your Words Reach the
World(TheWriters'Resource Library), Shaw Books (2000)

SNDTWOMEN’SUNIVERSITY
STRUCTUREOFTHIRDYEARFORSPECIALISATION-ANIMATION
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SEMESTERV
Subject | Subject Credits | Internal External | Total Examination
Code Marks Marks Marks | by
5311 IntroductiontoResearch 4 25 75 100 University
5312 IntroductiontoAnimation 4 25 75 100 University
5321 Basicsof Art &Drawing 4 100 - 100 University
5313 2Dand 3D Animation 4 25 75 100 University
5314 AnimationScripting 4 25 75 100 University
INTRODUCTIONTOANIMATION
Objectives:
Thiscoursewillenablestudentsto:
1. Toknowevolutionofanimation asanindustryandrole oftechnologyinthatevolution.
2. Tounderstandrole,scopeandimportanceofanimationinmediaproduction.

Subject | Subject Credits | Theory Practical | Total Examination

Code Marks | by

5312 IntroductiontoAnimation 4 3 1 100 University

Module No& Content Evaluation

Objectives

1 Understandingthe meaningandScope ofAnimation Classpresentations
Thestudent will be Purpose,role,importanceofanimation onroleofanimation

ableto Animationasartform,medium,industry, isvarioussectorsof
demonstratethe business entertainment,
understandingof Purposeof Animationfor-storytelling, educationand
scopeof animation enhancement,correction,movingstaticobjects, information.
inentertainment play/games,specialeffects,artisticexpression....
andeducation. Animationforeducation, entertainment,
information

2 HistoryofAnimation Demonstrationof
Thestudentwill Evolutionofanimation asformof differenttypesof
understandtypes communication animationandtheir
of animationand Typesof animation:Classical,cell,stopmotion, use.
evolutionof clay,cutout,silhouette......

animation Indiananimatorsandinstitutions
Hollywood studios.

3. UnderstandingofAnimationprinciples Smallexercises,

TheStudentwillbe Persistenceofvision,FramesPerSecond, gamesto
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ableto differenceinmanual/traditionaland demonstretthe
demonstratethe mechanical/digitalprocesses prionciples
principlesof Conceptof2D/vectorand3D
animationthrough Visualization-motion-colour-texture-
theirusein layer/surface-path,cyclingandlooping, walk
exercises. cycle,alignment,
exaggeration/anticipation/windup
ColorStrips,flipbooksandComicstrips
4. Journalonhardware
Thestudent will be andsoftwaresused
able to identify
thehardware
andsoftwareusedin Technology for Animation and Production
animation flowHardware: Computer,storageandoutput
industry. deviceslikePhotoScanners-Printers-Pen inanimation
Drivers&ExternalHDD-DigitalSLRCamera industry.
Softwares:  (onlyinformation) Adobe Suit
CS42
(Pagemaker,  Photoshop D Animation
Softwares:Macromediaflashandmacromedia
director3DAnimationSoftwares:Maya,
Expectedoutcomesandmodesof deliveryof
outputcreatedthroughanimation
References:
BASICSOF ART& DRAWING
Objectives:
Thiscoursewillenablestudentsto:
1. Toknowfundamentalconceptsofdrawingandartandpaining.
2. Tobeabletoimplement conceptsforcreatingdrawingsusingvariedtechniques.
Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
5321 BasicsofArtand Drawing 4 1 3 100 University
Module No& Content Evaluation
Objectives
1 Linedrawingandbasicforms Createareductive
Stuentwill * Inkdrawing drawingduringclass
demonstrateskillin *Linear elementsand contourlines time
basic lineand *Brushmarks and washes
drawingtechniques *Reductive Drawingusingsmeared charcoal,a
chamoiscloth,andan eraser
*Usingtheobservationoflighttocreatethe
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illusionofform
2. Workingwithmultipledrawingtechniquesto Useall three
Thestudent willbe makeonecoherent image. techniquesin a
abletocreate *Create adrawingusinglnk, Reductive, and complimentaryway
drawingusingink, Additivedrawingtechniques
reductiveand *
additivetechniques.
3. StillLife Presentationof
Studentwillbeable *BasicCompositionandPictorialSpace drawings
todemonstrateskill *Createastilllifedrawingduringclasstime.
in drawingusing
principlesof
composition and
stilllife.
4, *Pictorial Space: Presentationof
Studentwillbeable *Perspectivesystems drawings
tocreateadrawing *Depthoffield
usingconceptof *Createadrawingusingonepoint perspective
spaceand genres. *Createadrawingusingobservation
**Figure, Objects,Space-Combiningthegenres
References:
2DAND3DANIMATION
Objectives:
Thiscoursewillenablestudentsto:
1. Toknowperspectives inanimationforming2Dand 3Dprojects.
2. Tounderstandtechniquesof animationand executetheminformofa project.
Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
5313 2Dand 3D Animation 4 1 3 100 University
Module No& Content Evaluation
Objectives
1 TypesofAnimation Presentationon
Studentwill ComputerAnimation typesof
understandtypes StopMotionAnimation Animation
ofanimation ClayAnimation
2. 2DConcepts Exercisesin2D
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Studentwillcreate
2Danimation
usingtheconcepts

learnt.

Panels-Description,modifying,Saving&
deletinga panel
Layers &Views
ShapingObjects—Overviewof shapes,Drawing&
ModifyingShapes
BasicPrinciplesofText
Bitmaplmages&Sounds
ObjectSelection,workingwithobjects&
transformingObjects
Animation-Principles,Framebyframe
animation,twining,masks
BuildingaMovie-Symbol,Libraries,Structure&
ExportingMovie
Convertnormalshapetographics,Createmovie
clip,Pathmotiontween

animation

66

3

Studentwill
demonstratethe
difference
between 2D and

3Danimation

3DConcepts

Introduction&Contextfor3 DStudioMax.
ExploringtheMaxInterface
Controlling&Configuringtheviewports
WorkingwithFiles,importing&exporting
Creating&editingprimitiveobjects
SelectingObjects&settingobject properties

[Exercisesin 3D

Transformingobjects,pivoting,aligning&snapping
Cloningobjects&Creatingobject arrays
Grouping&Linkingobjects
Accessingsubobjectsandusingmodelinghelpers
Introductiontomodifier &usingmodifier stack
Drawing&Editing2D Spines&shapes
Modelingwithpolygon& Patch
UsingtheGraphicModeling&Paintingwithobjects
Introductiontotexturing(howtomakediffuse,specular
materials,glassmaterials)

4.
Student willshow
understandingof
useofanimation.

Understandingof-
TypesofMedia
UsesofAnimation

Final short
projectin 3D

References:
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ANIMATIONSCRIPTING

Objectives:

Thiscoursewillenablestudentsto:
1. Tounderstandconceptsandcommandstoexecuteanimationscripting.
2. Tobeabletoexecuteanimationprojectusingscripting.

67

1. ActionScript3.0Visual QuickStart Guide* ,byDerrickY penburg
2. Essential ActionScript 3.0,byColinMoock

3. LearningActionScript3.0,byRich Shupeand Zevan Rosser

4

Foundation Actionscript for Flash 8 by Kristian Besley, David Powers, Sham Bhangal, Eric
Dolecki(ISBN:1590596188)
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Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
5314 AnimationScripting 4 2 2 100 University
Module No& Content Evaluation
Objectives
L. 1.Introductiontointeractivedesignmedium -User
Student willbe Interfaceassetsdesign
ableto 2. Functions,methods, and parameters Animation
exercisesusingtheco
ncepts
demonstrateuse 3.Comments
of basicconcepts 4. Communicatingwithsymbol instances
inanimation 5. Instancepropertiesandmethods
scripting 6.Dynamicandinput text;
7. Customfunctions;
2. 8.Variables Buildingasimple
Student willbe 9. Datatypes mini-site
ableto use 10. Events
conceptsin 11.Buttoneventhandling
scripting, 12.0bject-orientedprogrammingconcepts
13.Class basedActionScript
3. 1. Conditionalstatements Basicexercises
Student willuse 2. 2.Arrays
thescriptingto 3. 3.Objects
createanimations 4. 4. Looping
5. 5. Math
6. 6.AdvancedOOPconcepts
4 7. Workingwith Displayobjects Creatingaquizgame,
Student willbe 8. therclassesandlibraries. Enhancingmini-site/
abletocreate 9. LoadingsymbolsfromtheLibrary quiz,Creatinga
gameofquizusing 10.Loadingexternal imagesand swfs dynamicslideshow
scripting. 11.Creatingapreloader usingEvents
References:
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SNDTWOMEN’SUNIVERSITY
Bachelor ofArts(MassMedia)

STRUCTUREOF THIRDYEARFORSPECIALISATION-ADVERTISING&PR

SEMESTERVI
Subject | Subject Credits | Internal External | Total Examination
Code Marks Marks Marks | by
6111 AdvertisingandSociety 4 25 75 100 University
6112 AdvertisingAgencies 4 25 75 100 University
6121 CustomerRelationship 4 25 75 100 University
Management
6113 LawsandEthicsinAdvertising 4 25 75 100 University
6114 Internship 4 25 75 100 University
ADVERTISING&SOCIETY
Objectives:

Thiscourseenablesstudentsto:
1. UnderstandtheimpactofMassMediaon Societyingeneral.

2. Learnthepositiveandnegativeimpact ofAdvertisingoncustoms,festivalsandlocalflavor.

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
6111 AdvertisingandSociety 4 2 2 100 University
Module Objectives Contents Evaluation
Thismoduleenablesstudents
to:
Get anoverview ofthe Advertising&Society:
influenceofadvertising Project
1 on Impact ofMass Mediaon
society. Society. on
study the  extent of different
influence Impact ofMass Mediaon
of Mass Media on types
attitude, standardofliving.
behaviorandlifestyle. Impactonattitude,behavior, andits
Thismoduleenablesstudentsto:
Studythe
Get acquainted with
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2 the Impactof AdvertisingonSociety: technique
positiveandnegative
impact Positive&negativeeffectof of
of advertisements on
culture, advertisingonculture,customs advertising
customs and
traditions. andtraditions. aroundthe
studytheextentofimpact Positive&Negativeimpactof world
advertisementshaveon
local advertisingonfestivals,cuisines&
flavors. marriages.
Universalideasandlocalflavor.
Thismoduleenablesstudents
to:

3 understandthe roleof AdvertisingandIndianeconomy: Case study
advertisinginlndian RoleofadvertisinginIndian on the
economy. economy-effects on valueof advertising

knowthe scope and products,consumer demand, businessof
Challenges
of
international consumerperception,consumer different
advertising. choicesand businesscycle. countries
Impactofglobalcompetition.
Scopeandchallengesof
internationaladvertising
Thismoduleenablesstudents
4 o:
Recognizetherelationship AdvertisingandRetailing:
between advertising
andMall Retilingboom,variousformsof
culture. retailformats. Field
Get acquaintedaboutthe Mall culture—factorsleadingto visit
impactof advertising
on Mallculture.
footfallsandbuying Significanceofadvertisementsin
decisions, with
referenceto popularityofMalls.
Malls. Impactofadvertisementson
Footfallsin Malls.
Impactofadvertisingonbuying
decisions,in a mall.
References:

1. NamitaUnnikrishnan&BajpaiShailaja: The impact of television Advertising on children’s
behavior,NewDelhi:Sage publications Pvt. Ltd. 1996
2. Cafferata,Patrica&TyboutAliceM:
CognitiveandaffectiveresponsetoAdvertising,
Lescingtan,LexingtonBooks. 1988
3. Bovee,CourtlandL.&Arens, WilliamF:Contemporary Advertising, Homewood,Irwin.1992.
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A e e

ADVERTISINGAGENCIES

Objectives:

Thiscourseenablesstudentsto:

1. Understandthedifference
betweentheworkingofanAdvertisingAgencyandanAdvertisingDepartment.

2. GetadeepinsightintotheworkingofanAdvertisingAgency.

70

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
6112 AdvertisingAgencies 4 2 2 100 College
Module Objectives Contents Evaluation
Thismoduleenablesstudents Studythetop
to: AdvertisingAgencies: advertising
1 understandthe working Need,importance agenciesinthe
ofanAdvertising Organization,Functions world
Agency. Selectionofanadvertising
havean understanding agency
about Client ClientProfitability
Profitability. Agencycommissionand
Thismoduleenablesstudents Projecton
2 to: Advertisingdepartment: Importance
Getanoverviewof Need,importance ofdifferent
workingof an Organization,Functions dept.inad.
advertisingagency. Financesofadvertising agencies
understandthemerits department
andlimitationsof MeritsandLimitations
variousdepartmentsof
Thismoduleenablesstudents Client’sServicing:
to: Client—Agencyrelationship
get acquaintedwiththe Understandingclients Case study
3 nuances ofClient business
Servicing. Conflictresolution
understandtheclient’s Expectationsofclients
expectationsand UnderstandingClient’s
fulfillingthem. requirement
Maintaininggoodrelations
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Thismoduleenablesstudents
to:
studythescopeof
advertisingagenciesin
India.
understandthe
presenceofsmallaswell
asInternationalagencies
inIndia.

Agencygrowth :
Newbusinessdevelopment
Growingwithexisting
clients

Growingwithnewclients
Future ofadvertising
agenciesin India

Smallagenciesgrowthin
India

Fieldvisit

PresenceofInternational

References:

L.

SANNARP S IRed

10.

AgwaralP.tK.Adv.Mgt: AnIndianPerspective,Meerut:PragatiPublication.
SandageC.H.(et al)Advertisingtheory&practice, Mumbai :VirendraKumar Arya,1996.
KaptanSanjay&SubhraminamV.P. Women in Advertising.Jaipur,BookEnclave, 2001
BoveecourtlandL&arensWilliamF.ContemporaryAdv,Homewood Irwin,1989.
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Sharma Sangeeta, Singh Raghuveer, Advertising, Planning and
Implementation,PrenticeHallof India Pvt. Ltd.

Sherlekar S.A., Dr. Reddy P.N., Appannaiah H.R., Essentials of
MarketingManagement,Himalaya PublishingHouse,1992.

Sherlekar S.A., Marketing Management, Himalaya Publishing House,
13threvisededitior.

ShethJagdish, Mittal Banawari, Consumer Behaviour-A Managerial
Perspective, Thompson.

SinghNirmal, ThakurDevendra,MarketingPrinciplesandTechniques,DeepandDeep
PublicationsPrivateLimited, 2ndrevisededition.
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Objectives:

CUSTOMERRELATIONSHIPMANAGEMENT

Thiscoursewillenablestudentsto:
1. Toknowrelationshipbetweenwomenandmedia.
2. Toable toexaminepresence/absenceofwomenfrommainstreammedia.
3. Tounderstandusageof mediabywomenascommunicatoraswell asaudiences.

Subject
Code

Subject Credits | Theory

Practical

Total
Marks

Examination
by

6121

CustomerRelationship 4
MAnagement

1

100

University

Objectives:

1. Tointroducethestudents totheimportant conceptofCRM.

2. Tounderstandthenuancesof winningover customers&retainingthem.

Module

Topic

[Evaluation

CustomerRelationshipManagement
Meaning,

ImportanceGrowingn

eeds

Typesofbusiness needingCRM, reasonsforCRM failure

[Winningovercustomers
Methods
[Need,customerrecallstrategies

SustainingCustomerLoyalty

'Why? , reasons for customer
switchingStrategiesforcustomerretenti
on

[Need

Relationshipbuildingwith customers
‘Why? where? How?
'Whyisthereaneedforrelationshipbuilding?Ret
ainingcustomers

CRM is heretostay(inlndia)
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LAWSANDETHICSINADVERTISING

Objectives:

Thiscourseenablesstudents to:
1. Understandtheimportanceofadheringtoethicsinadvertising.
2. knowthevariousActslikeMRTPAct,AAAlcodeofconduct inadvertising.

73
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Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
6113 LawsandEthicsinAdvertising 4 3 1 100 University
Module Objectives Contents Evaluation
Regulation of Adverting
[hismoduleenablesstudents inIndia:
0: TypesofMisleading&
1 understandthe various deceptiveadvertisements,
formsofmisleadingand roleplayedbyGovt., Projecton
deceptive Consumers,Mediahouses, typesof
advertisements. Self-regulation, misleading
Knowtherole playedb PositiveandNegative pdvertising
Govt.,Consumers& influenceofMediaon
[hismoduleenablesstudents Deceptiveadvertising: Compara
2 o: FalsePromises tive
knowvariousformsof Fallcomparisons,offensivenessin studyof
deceptiveadvertising advertising. same
apart fromregular Visualdistortions product
deceptive Useofstereotypesin but
advertisements. advertisements, different
bringforththerampant Puffery. brand
useofwomenand UseofWomenandChildren in name
childreninadverting, advertising.
leadingto anumberof
[hismoduleenablesstudents AdvertisingandLaw: Case
RoleofMRTPACct,ASCI, AAAI
3 0: Code studyof
knowdifferent actslike of Conduct. the
IBF,
MRTPACct, ASCT,AAAI INS cases
Code ofconduct. Informationandbroadcasting registere
studythescopeof ministry(I&B) d under
informationand TRAIPriceandCompetitionsAct different
broadcastingMinistry. 0f2002. codeof
MagicRemedyAct, RTI conduct
4 Thismoduleenablesstudents Surrogateadvertising:
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to: Definition,Introduction,Meaning.
understandthe various MeritsandDe-merits
aspectsand Surrogatebrands Case
repercussionsof Casestudies study
Surrogateadvertising.
Explorecasestudies
involvingSurrogate
advertisingsoasto
understandtheconcept
SuggestedReading:
1. KaptanS.S: SocialDimensionofAdvertising. NewDelhi: Sarup&Sons,2003
2. KaptanS.S: AdvertisingRegulations,NewDelhi: Sarup&Sons,2003
3. AgwaralP.K.Adv.Mgt: Anlndianperspective,Meerut: PragatiPublication.
4. SandageC.H.(et al)AdvertisingTheory&Practice,Mumbai : VirendraKumar Arya,1996
5. KaptanSanjay&SubhraminamV.P.Women in AdvertisingJaipur,BookEnclave, 2001
6. BoveeCourtlandL&ArensWilliamF.ContemporaryAdvertising, HomewoodIrwin,1989.
7. Kotler Philip, Armstrong Gary,Principles of Marketing Management, Pearson
PublicationInc.,10th edition, lowpriceedition.
8. MamoriaC.b.,MamoriaSatish,Suri R.K.,MarketingManagement,KitabMahal.
9. MathurReeta, MarketingManagement, WideVision,2002.
10. Mathur U.C., Advertising Management Text and Cases, New Age International
PrivateLimitedPublishers, Revised 2nd edition.
SNDTWOMEN’SUNIVERSITY
Bachelor ofArts(MassMedia)
STRUCTUREOFTHIRDYEARFORSPECIALISATION-JOURNALISM
SEMESTERVI
Subject | Subject Credits | Internal | External Total Examination
Code Marks Marks Marks | by
6211 NewsMediaOrganization& 4 25 75 100 University
Management
6212 WebandElectronicJournalism 4 25 75 100 | University
6213 PressLawsandEthics 4 25 75 100 University
6221 IndianRegionalJournalism 4 25 75 100 | University
6214 Internship 4 25 75 100 University
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NEWSPAPERMEDIAORGANIZATIONMANAGEMENT

Objectives:
Thiscourseenablesstudentsto:
Understandfunctioningofanewspaperfrommanagementperspective.

1.

75

2. Developaset ofskillstoproblem-solveinanewsroom.
3. Learn about all departments of a newspaper company and how they interact
toachievecompany goals.
4. Know what is involved in strategic planning and decision-making as far as
newspaperorganizationis concerned.
Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
6211 NewspaperMediaOrganisation 4 3 1 100 University
Management
Objective Content Evaluation

1 Tounderstandtheinitial Principlesof newspapers Fieldvisittoa
setupand operational Launching/startingthenewspaper newspaper
sizeof newspaper Functioningoflocal newspaper organization

Businessmodel,division,operations Followedwith
Growinginfluenceofadvertising reportwiththevisit
departmentonnewspapers.

2 Tofamiliarizestudents Organizationalstructureofnewspapers Practicallyanalyze
withdifferenttypesof Typesofownership structureand
newspaper ownershipin Organizationalstructureofa existingnewspaper
India Newspaper organization

Casestudyofselectednewspaper
Houses

3 Toget Acquaintedwith Typesofdept.innewspaperorganization Practicallyanalyze
theworkingstyleof Adpvertisingdept thedifferent
newsmediaorganization Circulationdept tools/deptof

HRD newspaper

Branding/PRdept organizationto

Editorialdepartment increasethe
business

4 To understandthe newsmediaasbusinessenterprises Case studyof a
managementconcepts Planningand organizing newspaper
related tonews media Decisionmaking organizationto be
organization Resourcesand supplychain doneindividuallyor

Marketingstrategies inteam.
References-

1. Newspaper Management, Gulab Kothari, 1995, Intercultural Open Uni., Netherland.

ofJournalism&MassComm. Virbala,2002, ConceptPub. Co., NewDelhi.

2. NewspaperOrganisation&Management,Herbert LeeWilliams,1978,SurjeetPub.,NewDelhi.
3. NewsMediaManagementbyP.K Ravindranath

4. RAYUDUCS; MediaandCommunicationManagement.Himalaya PublishingHouse,Mumbai, 2011.
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Objectives:

ElectronicandWebJournalism

Thiscourseenablesstudents to:

a. Toacquaintto allaspects oftheelectronicmedia &WebJournalism.

b. To discern what is the definition of news according to electronic media &

WebPortals.

c. Tolearnhow factsaregatheredand
checked;newswritingandtelevision/radio/weblanguage.

d. Tounderstandhow toedit/telecastthenewswiththehelpof latestsystems.

76

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
6212 ElectronicandWebJournalism 4 2 2 100 University
Objective
Module S Contents Evaluation
1 History |[To acquaintstudents 1. Presence of different Students will
and with electronic Televisionnewschannelsand analysethepros
evolution |journalism andweb websites. and cons of
of journalism 2. Differentviewsoneach and different  news
electronic everychannels/websites. channels and
and web 3. How different news websites
journalism channels/portalstouches the
mass,
[ Definitionofmassand class in
theeyeof electronic/webmedia.
2Electronic To learn electronic | ElectronicScriptWriting Students will
ScriptWriting | ScriptWriting draftnewsscript
1. Howto writethe news script for  electronic
forTelevisionnews andWeb andwebmedia
portal.
2. PTC
3. Pointstobeconsideredwhile
writingofthesescripts.
4. Visualsandthescriptsfor
televisionwriting,radio news
andfeatures
NewsEditing
1. News editing systems
particularlyin television
media
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2.EditingofNews on thelatest
computerizedsystems.
3.Thedutiesof Producerwhile
editingof news.
Technicalitiesof editingknownto
newsproducer:clear editingwithout
anyeditingerrors,clearvoice
recordingandvoiceediting.
3 Writing Tolearnnewswriting Comparingtelevision,radio, web/ Students will
news foy fortelevision,radio, newswritingandpresentation analyse  current
television weblanguage. speedy news
andweb 1.Importanceofspeedin and breaking]
TelevisionJournalism newsinclass
2.Production ofspeedynews
for24hours newschannels
3.Maintaining  accuracy while
givingnews inspeed—Case
studies
DefinitionofBreakingNewsand
expectationsof viewers  while
broadcastingbreakingnews.
4 Role of| Tolearnto writenews ImportanceofRadioJournalismin Students will
Technology oncurrentissueswith presentera search  different
latesttechnology WebMedia appswhich are
Formatsof newspresentation in used for
web:Blogs,tweets,shortvideo, presenting
websites,webportals,newscrawlers news,  Students
andaggregators will
Differentappsused forpresenting analyse and
news presentblogson
currentissues
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Objectives:

PRESSLAWSANDETHICS

Thiscoursewillenablestudentsto:
1. Toknowlaws that governpressin India.
2. Toable toexamine ethicalissuesin mediapractice.
3. Tounderstandimportanceof lawasandethicsinmediaproduction.

78

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
6213 PressLaws and Ethic 4 3 1 100 University
Module No& Content Evaluation
Objectives
1 Theoriesand Laws relatedto freedomofpress Briefreportof
To understandthe Historyandphilosophyoflawspertaining historyof Art.19
importanceoffree tofreepressandfreespeech.
Press Governmentregulationsand business
lawaffectingmediaoperations.
Theoriesoffreedomof
Press
Freedomof speech-Article19(1)(a)&(b),
reasonable
restrictions.
Therole oflaw inregulatingjournalism
2 Needfor anautonomous regulatorybod y Groupdiscussion
Tostudythe vision Structure&functionsof onvariouscasesof
PCL
behind Powersof PCI&the debate PCI
on
establishmentof increasingitspunitivepowers.
PressCouncilof Extendingpowersof PClto theelectronic media
India
3 Other LawspertainingtoMedia Casestudyof awell
Tounderstand RTIL Copyright,Defamation,Obscenity, knowndefamation
lawsthat help Privacy. case
mediatofunction
withinlegal Officialsecretact, contempt ofcourt, PRBAct.
framework.
4 Ethicalbehaviorofajournalist FilinganRTIona
Toexamine Objectivityinreporting, publicinterestissue
Conflict of
complexpointsof interestfora media and getting
person.
ethical conduct of Advertiserinfluence,misrepresentation. response
ajournalist Fakingorfabricationof news,usingshockvalue
ofvisuals
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Objectives:

Thiscoursewillenablestudentsto:
1. ToknowrelationshipbetweenregionalandnationalmediainIndia.
2. Toabletoexamine needandpresence/absenceofregionaljournalisminthecountry.
3. Tounderstandusage ofregional mediainIndia.

INDIANREGIONALJOURNALISM

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
6221 IndianRegionalJournalism 4 3 1 100 University
Module objective Content Evaluation
Introduction | Studyofthe 1.Regionalpress duringtheBritish Raj:an PPT
to historyof [ historyand overview2-Birthandearliestpublications- Presentation
regional roleof Indian from1857,1947, 1977-1979andpresent
journalism pressother status.Roleduringthefreedom
thaninEnglish | movement
Development | Understand Marathi,Gujarati&HindiPress, Group
And the Bengali,Urdu,Malayalam,Tamil,Telugu [ discussion,
contribution | contribution debatesand
ofIndian androleof Origin,EminentContributorsinRegional submissionof
Press certain Press tabloidpaper
publications Theirroleinfurtheringregionalaspiration.
andstalwarts
Analyzethe Studythe role Roleof regionalJournalism Projecton
impactof and Shapingculturalandexaminingtrendsin Different
regional impactof regionaljournalism eventsby
journalism regional ProjectionofEvents&Persons. Different
on public journalism Creatingpublicopinionon International papers(group)
eventothercountries. PPT
Assignment
Comparative | Studyofthe ComparisonofEnglishandregionalism Debates,
analysis regionalpress | journalism. Group
andtelevision Differencein- discussion,
oftoday I-Impact smallresearch
2-Reporting canalsobe
3-Editorial policy Conducted
4-Reach
5-Politicalpatronage
6-NewsSources
7-PaidNews
8-EthicsinReporting
References:

1. Gopal,Madan;FreedomMovementandthePress—
theroleofHindinewspapers;(1990);Criterion Pub.
2. Jeffrey,Robin;India’sNewspaperRevolution;(2000);0xfordUniversityPress
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3. IndianRegionalJournalismbyP.K.Rabindranth, Author’sPress
4. RangaswamiParthasarathy:JournalisminIndia,SterlingPublication
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SNDTWOMEN’SUNIVERSITY

Bachelor ofArts(MassMedia)

STRUCTUREOFTHIRDYEARFORSPECIALISATION-ANIMATION

SEMESTERVI

Subject | Subject Credits | Internal External | Total Examination
Code Marks Marks Marks | by

6311 Advancedwebdesigning 4 25 75 100 University
6312 3DAnimation 4 25 75 100 University
6313 SFXinAnimation 4 25 75 100 University
6321 Audio-VideoEditing(project) 4 100 - 100 University
6314 Internship 4 25 75 100 University
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Objectives:

ADVANCEDWEBDESIGN

Thiscoursewillenablestudentsto:
1. Toknowprogrammingtocreateweb-based content.
2. Todesignwebpageskeepingdesignandtechnologyparametersinmind.

83
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Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
6311 AdvancedWebDesign 4 2 2 100 University
Module
S Objectives Topic Evaluation
No
I. 2.Students will understandthe Introductionto HTML5-
basicknowledgeof programming RevisionofBasicHTML
Studentswilllearnconceptsof HTMLS5Introduction Creating
WhatisHTML,XHTML
HTML. & simple web
page based
ToacquireskillsofCSS.. HTML5? on
Creatingafolder HTMLtags.
structurefora site Practicals
CascadingStyle Sheets
- basedonCSS
CSS
Whatis CSS?
TypesofCSS
CSSConcept
CSSSyntax
To design
2. Tomakestudentsunderstand to GettingStarted website
designawebpage. Doctype withmultiple
BlockvsInlineTags pages using
Toengage in knowingthe concepts Basictags varioustags and
oftagsbasedontableframes and ContainervsStandalone tables.
forms. Tags
Usinglmages inHTML
Usesoftable
HTMLEntities
CreatingLinks
3
Tounderstandbasicknowledgeof Creatingacomplete Practicalactivities
websiteusingHTML5 by combining
CS
framesandforms. and S
CSS3 andHTML and
acquireskillsofcreatingawebsite Usesofframes creationof
dynamic
usingHTML, CSS&concepts of Usesofforms websites.
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Javascript. Overview of Programming
JavaScriptSyntax basedon
To know other elements of Programming the If....else
HTMLandCSS todesign awebsite. HTMLwith Looping
JavaScriptlf....Else, JS
knowprogramming operators, JSPopup Popupboxe
boxes,loopingin ]
Technical
conceptsofjavascript. javascript. aspectsan
dpractical
Handling events exploring.
4 usingJavaScript
Create a website on
anytopic
Project
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Objectives:
Thiscoursewillenablestudentsto:

3DANIMATION

1. Basicworkingmethods for3Dmodelingandanimation.
2. Understandhowtoconveymovement through analogand digitalmeans.

&5
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Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
6312 3DAnimation 4 100 University
Modul Objective Topic Evaluation
e No
Tounderstandtheinitial 3dmodelingand texturing
1. process of modelingand Modeling&Texturing(Non-livingthing)
texturing VisualPerception 3D
MethodsofApproach Modeling
DetailsofSurfacing and
LowPolyModeling texturing
Art of Texturing&UV Layout work
2. Toacquiretheskillsof Rigging
attachingbonestothe AnimatorsScanPosetheModel Activities
model Introduction to BonesIK-FK relatedto
IntroductiontoBiped Rig-1(Settingupthe rigging
Skeleton)
IntroductiontoBipedRig-1(CreatingControls
andFinishingtheRig)
BasicKeyFrameAnimation
3. Tomakestudents Lighting&Shading
understandthebasic PerceptionofColour&NaturalLight Sources Projecton
importanceoflightingand UnderstandingShadingModels lightingand
shading. LighteningMethods&ScenicOptimization shading
Portfolio
4. To make students | Rendering
understandthefinal step Mental Rayrender Activitieson
ofanimation. VRayrender gettingfinal
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Process output
Output
Project— ShortMovie
References:
1. 3DMaxBible2011By—KellyL.MurdockWILEYPUBLICATIONS
2. 3ds Max a stepbystepapproachbyKurtWendt.
VIDEOEDITINGSFX
Objectives:
Thiscoursewillenablestudentsto:
1. Tomakestudentslearnthetechniquesandusesofspecialeffectsinvideoediting.
Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by
6313 VideoEditingSFX 4 2 2 100 University
Modul Objectives Content Evaluation
e No
1.Tomake students understand
1 the VFX-Visualization Filmmaking
conceptsofcamerahandlingand Basicof Photography withspecial
photographyandcompositing. CameraHandling effects
Layer-BasedCompositing
2.Students will understandthe CleanPlate&WireRemoval
stereoscopictechniques. StereoscopicPipelining
Node-BasedCompositing
To acquire skillsof ~ matte
painting
videos.
Toimpart knowledgeofediting
2 and Editing& Effects- FilmMaking,
Freeze Image, Chroma
specialeffects. Editing,DI DIwork, CC
(digitallntermediate),Color work,CG
To explore different creative | Correction (CO), CG
aspects (Computer work,4k
relatedtoeditingand special
effects. Graphics),MattePainting,4K editing
Editin
g
Trimming, Adding  Special
Tovisualizeandunderstandthe effects
like: Star trek transporter
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techniquesofeditingandeffects. effect,

Blurpart ofanimage,Ghost
effect,
Highlightpartofanimageetc.

Video Retouching , Video

3 Toexploretheunderstandingof convert Video
regeneratingvideos fromSDto inSD(standarddigitalvideo)
HD. to Retouching
HD(HiDefinition
Video). work
Learningdifferent waysof
regeneratingvideos.
Toacquireskillsofchanging
Standard
digitalvideotoHighdefinition
Vide
Toimpart knowledgeofgetting
4 The CameraTracking Finaloutputof
finaloutput. Multicamera moviemaking
Compositingvideo andsound
Tounderstandthe compositing SFX
process. Final Render

DifferenttypesofOutputlike
(.avi,.mov,.mp4,H264etc..)
Project-ShortMovie,

[Documentry
Tolearntoexport movies.

References

1.Computronics(2007).Digital VideoEditing. Publisher: Computronics.2007

2. MurchWalter; Francis FordCoppola.Inthe Blink of an Eye: A Perspective
onFilmEditing, Silman-james Press. 2001

3. Roberts Charles .Digital Video Editing with Final Cut Express: The Real-World Guide to Set
UpandWorkflow:FocalPress. 2003

4. WellsPeter .Digital VideoEditing: AUser'sGuide:CrowoodPress(uk).2007
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AUDIO-VIDEOEDITING(Project)

Objectives:
Thiscoursewillenablestudentsto:
4. Toenablestudentstodramaticallyenhancetheirproductionswithprofessionalspecialeffects,with
professionalaudioandvideoeditingapplications,soundtracks,andmore.
5. Todevelopeditingmethodologies

SoundForgeProMacistheidealone-stop solutionforstudentswho
needtorecord,edit,anddeliver crisp, punchy, and perfectlyoptimized audio content
foranypurpose.

Subject | Subject Credits | Theory Practical | Total Examination
Code Marks | by

6321 Audio-VideoEditing 4 - 4 100 University
(Practicals)

Sr.no Topic Marks
Assigned

1 IntroductiontoAudioEditing-
[Audioconsole

Soundaesthetics
Transitionsinediting

Cut

Crossfade

Mix

ProcessofEqualization
Applyingeffects tosound

2 AudioEdit &Technique

Audio Mixing

Effectsinsound

GetOutput

Editingand Mixingof Sounds
2Natureofdigital Sound
3Meaningof Mono,Stereo and surroundsound
Variousformatsof digitalSound
3 Dubbing

Videoediting

Thebasicsof editing:Overview

Conceptofnonlinear editing

Dubbing

ImportingandExportingofrawfootage
variousaudioVideoandgraphicsinvariousformats,
Edit&manipulateandarrangetheseelementsin visual
Timeline,UnderstandallToolsoftoolboxforeditingclips.
Titlingandsuperimposing.

Panels: Toolspanel,

Monitors: Sourceandprogram,
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Timeline,Audiometers, Misc.
Speedand duration,Effects, Keyframes

Projectpres
4. Advanced editingandspecial effects entation

References:

1. AdobePremiereProCS5ClassroominaBook(Author:AdobeCreativeTeam)AdobePress

2.Computronics(2007). DigitalVideoEditing.Publisher: Computronics.2007

3. MurchWalter;FrancisFordCoppola.IntheBlinkofanEve:APerspectiveon
FilmEditing,Silman-james Press. 2001

4. Roberts Charles .Digital Video Editing with Final Cut Express: The Real-World
GuidetoSet Up

5.andWorkflow:FocalPress. 2003

6.WellsPeter.Digital Video Editing: A User'sGuide:Crowood Press(uk).2007
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COMMONPAPERS

IntroductiontoResearch

Objectives:
Thiscoursewillenablestudentsto:
1. Toknowprocessofscientificknowledgecreation.

2. Toabletoexecutesmallresearch projectinordertoenablethemforfurtherstudy.

3. Tounderstandformulation,collectionandprocessingofinformation.

Subject Code Subject Credits | Theory Practical | Total | Examination
Marks | by
5111/5211/5311 | IntroductiontoResearch 4 3 1 100 University
Module No
& Objectives Content Evaluation
1 Introduction to
Toacquaint thestudentswiththe ResearchDefinitionandtypes
basic  concepts and type ofresearch
ofresearch.

To make the students
understandthesignificanceofr
esearchin
advertisingandjournalism.

Needandscope ofresearch

2 Basic principles of
Tostress onthe needto study scientificresearch -
thebasicprinciplesofscientific Quantitative
research. andQualitativeData
Researchapproaches
3 Data collection
The rationale is to make techniquesSampling

thestudents understand and
givepractical knowledge of
datacollectiontechniques.

To acquaint the students
withsystematicdataprocess

ing.

TechniquesStatistical
Techniques:Correlationan
dDeviation
Dataprocessing

- Editing, coding,

tabulation,report writing

To introduce the students
tomassmediaresearch.

Tomake thestudents
understand the roll of
researchinMedia.

Introduction to Mass
MediaResearch

Research of Media
Institutions,messagesandau
diences

Role of research in

mediaTypesofMediaresear

ch—
- ContentAnalysis
- ResearchinElectronicMedia
- ResearchinPrintMedia
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SuggestedActivities:

1.
2.

Objectives:
Thiscoursewillenablestudentsto:

1.

InvitingprofessionalsfromMediaResearchorganisations
Doingsmall group/individualresearchproducts.

INTERNSHIP

Offerahands-onopportunitytoworkintheirdesiredfield.

2. Understandpractical applicationoftheoreticalandclassroomlearninginthefield.
3. Gainreallife workingexperience.
4 Employabletogaugetheirskillswiththeindustryrequirements.
Subject Code Subject Credits | Theory Practical | Total | Examination
Marks | by
6114/6214/6314 | Internship 4 - 4 100 University

Animation,Journalism, Advertising& PR

Guidelines:

Practicaltrainingcarries4credits

Practical on-job training should be of approximately 240 hours.
Practicaltrainingwillbe in the formof internshipin semVI

Itwill carry100marks
Evaluationofinternship/practicaltrainingandawardingmarkswillbebasedon:

a. Certificateissuedbytheemployerforworkexperience
b. Presentationonknowledgegainedduringpracticaltraining
c. Viva-vocebyexpert inthefield
Thecoursecoordinatorisresponsiblefortheimplementationofpracticaltraining/
internship of students
The course coordinator is responsible for the successful completion of

internshipand its evaluation. Marks awarded to the students will be sent to the
universitybythe coursecoordinator.
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AreasofSpecialization
Journalism
NatureofActivities:
Contentwriting(articles,scripts,features,newsstoriesetc.)LiveReporting
Mock News
readingReportwritin
g
News

correspondenceF
ilmMaking&Direction

EditinginPrint &ElectronicMedia

INDOOR OUTDOOR

Documentary & Short film Visit to Media Industries
makingPhoto shoot Live (NewsChannels,Newspapersoffices,
RecordingCollection and PressandRadio Stationsetc.)
compilation of Fieldworkandsurveys
scriptsMakingvideosfor
collegeevents
Conductinglnterviews

Advertising

NatureofActivities:
Creativewriting
ADMaking&Direction
EditinginPrint &ElectronicMedia

INDOOR OUTDOOR

Non- VisittoAdagenciesFieldw
commercialadvertisingGoGreen orkand surveys
Campaign
AdscriptsMakingvideosforcollegeevents

Animation
NatureofActivities:
Online and Print Media News Media Film &Television

TheatreCartoonProduction E— learning
AdvertisingAnimationClips

INDOOR OUTDOOR
Short Making of Documentaries
Film(Teachers&Students)Editing andparticipation in Various events
footages andCompetitionsatNational&Internation
Shortfilm(Students) allevel. (Forexample. BASFFilm
S festival, Digital
2D Animation Short IndiaC gt
Clips3DInterior ndiat-ompetition,
s>~ U.SGeneral
Designing Consulate )Visit
Graphics Designing of tostudious
eventsMakingvideosforcollegeev Visit tolive TVShows
ents
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